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investors' resource for extra liquidity. As the sole lrliﬁmﬁimal blying house ( : I R ( : A
for previously owned jewelry, CIRCA continues to provitle expert service, total \ i

WE'LL TAKE |IT FROM HERE
discretion, immediate payment and fair weather pricinglin thesesstormy times. |

Call today to make a private appointment 1.800.876,5490, Or visit us online NEW YORK PALM REAGHIBHIGAGO SAN FRANGISCO, PHILADELPHIA WASHINGTON DG HONG KONG
at www.circajewels.com.6 415 MADISON AVE 19TH FL NEW YORK, NYHBBEE' PH 212 486 8013 NATIONAL 500 676 5490 WWW.CIRCAJEWELS.COM
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THE CONTINENTAL GTC AND CONTINENTAL GTC SPEED.

Twao cars. Born of the same heart. And yet two very different souls. The Continental GTC. The room to breathe. The space to escape.

Refinement unlike any other in the world. And that phenomenal performance. 552bhp. A sense of power that never fades. And the

Continental GTC Speed. A very different animal. The phenomenal surge of 600bhp propelling you to 60mph in just 4.5 seconds. Seret”
Darker, Sportier. Endless exhilaration. But which soul is right for you? BENTLEY

BENTLEY LONG ISLAND

| 15 South Service Road, Jericho, NY 11753 Tel: 877 333 1774 www.championmotorgroup.com RENTLETLONGEILAND

Thea namea Bantiey’ and the B in wings device are reghitersd erademarka, & 2009 Berniey Motor, Inc.
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ON BEVERLY

Fulfilling dreams
since 1852

8827 BEVERLY BLVD « WEST HOLLYWOOD, CA 90048
310-858-1204 « CLIENTSERVICES@HASTENSONBEVERLY.COM WWW.HASTENSONBEVERLY.COM
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JUDITH RIPKA

NEW YORK ASPEN ATLANTA ATLANTICCITY BAL HARBOUR BEVERLY HILLS BOCA RATON
CHICAGO DALLAS LASVEGAS LONG ISLAND SAN FRANCISCO JUDITHRIPKA.COM



When you need the best... you want a Hatteras.

S22 Hallfora=

www.HatterasYachts.com | 252-634-4895
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50 Elements of Design
Six designers showcase the future of the
luxury object
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"Design psychologist" Karen Fisher pairs
vision with designer
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The Ride
Aston Martin's 2010 DBS fuses
engineering and pure beauty

Time
Louis Moinet's Meteoris collection offers
strange watches from another planet

Perfection
Charting the journey of the perfect
pair of shoes

Insider
Steven Holl's buildings hide in plain sight

Design
Kelly Caviness turns backyard pools into
works of landscaped art

Indulge

Vacation at Ojai Valley Inn & Spa,
California's hidden refuge

Last Word

The pen is mightier than the sword.
And more expensive. And shinier:

ON THE COVER: Boca Do Lobo, Gold, page 64

IS nonstop.

At Flexjet; our unwavering focus to be the best in private aviation means we accept nothing less than excellence in every
aspect of our operation. From the best flight scheduling software in the entire industry to being the only private jet company
to offer a program aircraft guarantee’ we are committed to providing superior programs and a superior experience every
time out. Call an aviation expert at 1-866-891-9234 or visit Flexjet.com to learn more about the best solution for you.

AIR SUPERIORITY

FRACTIONAL OWNERSHIP JET CARDS CHARTER BROKERAGE WHOLE AIRCRAFT MANAGEMENT F L E‘ XJ ET

BY BOMBARDIER

© 2010 Bombardier Inc. *Unregistered or registered trademark(s) of Bombardier Inc. or its subsidiaries. 'Please visit Flexjet.com for terms and conditions. All jet card flights are operated
under FAR Part 135 by U.S. air carriers. Flexjet acts as an agent for the customer when arranging charter travel on aircraft operated under FAR Part 135 by approved U.S. air carriers.




Hand crafted to gratify the world's mosi

Look for the embedded Tataniga com

\ecept no imitations.

16 AFFLUENT PAGE LUXURY INDEX | JULY 2010

AFFLUENT PAGE

LUXURY INDEX

Published By
EPIC ONE MEDIA, LLC

Founder & Publisher
Mario Jourdan

Creative and Editorial Director
Rosetta Nichole Mitchell

Managing Editor
Ashantd Brown

Graphic Designer
Barry Gloftke

Contributors
Timothy Baysinger
Valery Lopez
Ethan Ampel
Tom LaPointe

Office Manager/Executive Assistant
Marlene Vera

Advertising Sales
Tristan Michael
David Loughmiller

Affluent Page Luxury Index
469 Fashion Avenue, 4th Floor
New York, NY 10018
Phone: 212.359.9502
Fax: 646.792.3262
www.AffluentPageLuxurylndex.com

AFFLUENT PAGE LUXURY INDEX is published by Epic One
Media, LLC and does not assume liability for products or services
advertised in its pages. All views expressed in all articles are those
of the authors and are not necessarily those of Affluent Page
Luxury Index. All letters and their contents sent to Affluent Page
Luxury Index become the sole property of Affluent Page Luxury Index
and may be used and published in any manner whatsoever without
limit and without obligation and liability to the author thereof.
Copyright © 2010 by Affluent Page Luxury Index, an Epic One

Media, LLC publication. Allrightsreserved. Reproductionin whole

or part or storage in any data retrieval system or any transmission
by any means therefrom without written permission is prohibited.

e\ Carved Stone Creations
1 ’: Custom _ -"f}'{.'_/i!!‘["{”i.'fH}'HK Stone & .ﬂ)t:ff!rff}ts

—
5
L

O e A e e O i i s BT S s = .
S S G ST e AL L e AT L T e e
PR T L . & i i

BUILDING? LANDSCAPING? REMODELING?

PLAN YOUr VISIT TO OUR WORLD-CLASS SHOWROOM 8 DESIGN CENTER
OR CALL TO REQUEST OUR STONE DESIGHN PORTFOLIO.

866-759-1920 ‘ www.(CarvedStone.info

CARVED STONE CREATIONS, INC. STONE STUDIO & DESIGN CENTER: 2101 PROGRESS WAY, KAUKAUNA, WI 54130




Bold. Refined. Intriguing. Introducing the Trump” Hotel Collection. A new level of T R U 1\1 I)

important hotels not bound by convention. Defined by a distinctly residential atmosphere,
i ; — =
yoms, lavish spa and fitness facilities, endless views and uncommon beauty, H 'C) I l_.‘.. L

ExXpansive £55

Soho is accepting reservations and Waikiki is now open, C 0O L ECTI1ON

trum phl.'j tt‘l(ﬂi[ettiﬂr‘l Lom | lB?_n'rl' 987-8671 | “The ey Hotels of theVHark

MEW YORK | CHICAGO | LAS VEGAS WAIKIKI | OPENING FEBRUARY 2010: SOHO
FUTURE PROPERTIES: TORONTO | PANAMA | DUBAI | CAP CANA | SCOTLAND | NEW ORLEANS | FORT LAUDERDALE

On your Schedule

Call AAG at 1.877.SIK.7676

One easy call to AAG gives you instant access to the Northeast’s leading provider of complete
S-76 executive helicopter charter services, fractional ownership and aircraft management.

« The largest fleet of Sikorsky S-76 aircraft in the Northeast

 The industry’s highest crew qualifications and standards with an impeccable safety record

» World-class professional service 24 hours/day, 7 days/week

There are those who fly. And those who fly Sikorsky.

AAG

ASSOCIATED AIRCRAFT GROUP, INC
A Sikorsky Company

FLYAAG.COM - SIKORSKYSHARES.COM



EDITOR’S LETTER v "
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“What 1s happiness,” pondered Albert Camus,“except the simple
harmony between a man and the life he leads?”
Harmony means finding a balance between opposing forces: work and home; family and
friends; beauty and design; form and function. Yet in a P
world surrounded by the loud, the
vulgar, the gaudy, the obnoxious,
and the crude, I think we
agree, harmony is hard
to come by.
Balance and order
are lucrative for the
individuals  and
organizations
we highlight
in our July
issue, all of
whom  find
harmony within
their particular field.
“Design  matchmaker”
Karen Fisher successtully
pairs her clients’ unique needs
with the perfect interior designer,
selected from  thousands; Kelly
Caviness uses the backyard landscape to
transform your pool into a work of
invisible art; Aston Martins 2010 DBS
continues the company’s tradition of
tusing  technical vision and creative
enthusiasm; Louis Moinet brings a touch of

cosmic wonder to the day-to-day in their Meteoris
collection of watches.

As the dizzying height of summer slowly sinks into the
autumnal equinox, The Affluent Page hopes you take time to sit and read, and to g "
balance life’s hectic pace with a few moments of calm and peace. = —

Rosetta Nichole Mitchell
Editorial and Creative Director

1-BO0-cartier - www.cartier.com
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James McLaughlin Way

T TAKES
20435 HOURS
TO CREATE
THIS MOMENT

Hand-built using sustainable mahogany and traditional craft skills that have hardly changed
since 1908, Hacker-Craft look - and ride - like no other boats on the water.

With a glittering sporting heritage in America, our craft have a unique place in the history
of the motor boat. New, yet steeped in sporting tradition. Classic, yet customisable

to your precise specifications. Eye-catching, yet crafted for the most discerning owner.
Hacker-Craft are now also available outside the USA for the first time.

The first, the fastest and the finest wooden motor boats ever built.

MasonMurer.com Es7. 1908
Call +1-866-540-5546 or come to www.hackerboat.com




THE RIDE
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Aston Martin’s 2010 DBS 1s an
expression of excellgn'ce

ace

“A powerful automobile with
the latest in racing technology.”

) | AFFLUENT PAGE LUXURY INDEX 25
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“A magnificent expression of ingenuity,
power, and uncompromised innovation.” - =

to flow smoothly from bonnet to boot lid. From the custom, hand-finished alloy grill to the power bulge on the carbon fiber bonnet,

ASton Martln' The name needs no introduction to the discerning luxury sports car enthusiast. That said, we present the vehicle’s exquisite handcrafted detailing, symbols of harmonized beauty and function, is an Aston Martin trademark.

the 2010 DBS, a magnificent expression of ingenuity, power, and uncompromised innovation.

In the driver’s seat, the cockpit feels like it was designed right around you. While seated within the beautiful, upholstered semi-aniline
leather cockpit, all the controls fall naturally to the hands. For veteran commuters, there is a world of both analog and digital gizmos: an
advanced audio system; MP3 player connectivity; and satellite navigation with controls fashioned from solid, turned aluminum. What else
could you ask for?

But, before we step inside, let’s take a few steps back, way back to 1913 when Robert Bamford and Lionel Martin, founders of brand
Aston Martin, were humble car salesmen. When technical vision and creative enthusiasm met and fused a harmony that has driven
the brand into the future for nearly a century. The 2010 DBS symbolizes that harmony and progress. Like every Aston Martin
before her, she is a powerful automobile built with the latest in racing technology.

How about a handcrafted, 100 percent alloy, 6.0-liter V12 engine tuned to produce over 600 bph! The “Power Plant,” as they call it is
assembled in Germany by hand. Power-increasing enhancements include the by-pass engine air intake port that opens above 5500 rpm to
allow more air into the engine, and re-profiled air inlet ports that further improve airflow into the combustion chamber. The DBS delivers
380 kW (510 bhp/517 PS) at 6500 rpm. Translation: this puppy can scoot.

Her body is a series of seductive curves and purposeful accents constructed from aluminum, magnesium alloy, and carbon fiber.
The DBS’s body is an aerodynamic work of art, and wings, or suitably-named “spoilers”; the beautifully-sculpted body allows air

26 AFFLUENT PAGE LUXURY INDEX | JULY 2010 JULY 2010 | AFFLUENT PAGE LUXURY INDEX 27



THE RIDE

ObVlOUSlY, AStOIl Martln’s design engineers work to achieve a monumental
standard in sports car ingenuity. To create harmony between strength and mass, the DBS uses Aston
Martin’s class-leading all-alloy VH (Vertical-Horizontal) architecture, a lightweight, bonded aluminum
structure that provides outstanding strength and rigidity. The weight is incredibly light with a
near-perfect distribution, where 85 percent of the car’s density is distributed within its wheelbase. All
told, the DBS is as agile, sturdy, and as stable as possible.

“The beautifully-sculpted body allows air flow

brake system displays even more of Aston Martin’s legendary innovation. Called Carbon
Matrix (CCM) brakes, this is the first time you will find them on a road-ready, commercial
DBS. Previously used in DBS racers, this system is designed to create less stopping time,
meaning even in the most unforgiving driving conditions, you decelerate
as swiftly as you accelerate. Along with all the car’s components,

to travel smoothly from bonnet to boot

the CCM system contributes to its agility and enhances
the performance of the suspension.

Fork over $273,000 to make
this four de force yours,
and you’re guaranteed
more than a your
buck. Expect
something
closer to a
sonic boom.

Aston Martin DS

Manufactured — ltaly

List Price — $200,000+
Engine — 6.0-Liter DOHC V10
Horsepower — 600 hp @ 8,000

Torque — 420 Ib-ft @ 5,75 e
" 1 -
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-
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A unique sampling from our Interlude Collection.

1.00 Carat Baguette Cut Tourmaline and 5.602 Carat Paraiba Tourmaline Cabochon
accented by Round Bfilliant Cut Diamonds, set in Platinum and 18K Yellow Gold.

You’re pretty particular about protecting your cars. And so are we.

Barrett-Jackson is proud to endorse a new breed of insurance for classic, 7
antique, exotic, special interest, contemporary classics and limited-edition cars. -y m
ENDORSED

We've joined forces with insurance industry leaders who excel at delivering T IN S URAN C E T

the best possible coverage with equally strong personal service, to bring car CAR INSURANCE FOR CAR PEOPLE

enthusiasts a program designed exclusively for them.

Get Your Quote
® Whether you own the classic car of your dreams or a collection of rare Gontact Us Taday!
beauties, get unequalled insurance coverage at competitive rates from 877.545.2522 - hjac@delpcompany.com
» ! those who realize your car is more than a possession — it’'s a passion. www.Barrett-Jackson.com/insurance

BARRETT-JACKSON COLLECTOR CAR AUCTION - LAS VEGAS, NV - SEPTEMBER 23-25, 2010

CONSIGN TODAY - CALL 480.421.6694 OR VISIT BARRETT-JACKSON.COM

f!
coffinancltrout.com r 'T’

Casa Paloma - Chancﬂer, Arizona

]
] Yo
480 763 1300 -,800 684 8984 : n I I VR rl-
"
- i # - 3
Coltlin®@lrout
DCSign © 2010 CUH'I n & TIUU’E ’J 1 Ine J ewe | | ers Barrett-Jackson does not offer or furnish any insurance coverage or advice. All insurance policies are offered and issued by Chartis through its Private Client Group, and serviced by The Delp Company, an independent insurance agency. Insurance is
underwritten by a member company of Chartis Inc. This is a summary only. Please refer to the actual policies for complete details of coverage and exclusions. Coverage may not be available in all jurisdictions and is subject to underwriting review and approval.
-
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BEHIND EVERY B 'UTIFUL FIREPLACE [SAN ISOKERN

For those who demand excellence, Isokern continugs to be the product of choice. |sokern represents over 70 years of Danish heating
technology and utilizes high grade lcelandic pumice stone which exhibits the ultimate insulation and reflective heat values while reducing
enargy waste. Reinforcing over 20 years of consistent quality and service, Earthcore / Isokern invested in a US Manufacturing Facility to
meet the growing demand for our earth friendly and energy efficient products. Isokern has paved the way for
innovation with modular masonry products through extensive, thorough testing and certifications

Isokern products are available in a variety of sizes and designs for all fireplace applications desired. The
lightweight modular systems allow for multiple applications such as: burning wood or gas, vented or vent-free
and on combustible or non-combustible foundations. Also, our new GreenTech Solution lowers wood burning
particle emissions to below EPA Phase |l standards. Finally, the new 1S0-Sate rooms allow anyone to retrofit a
windowless space into a fireproof safe room for valuables, including art, data. heirlooms and more. All Isokern
products have a reputation of beauty, safety and atfordability — don't settle for less than you deserve.

THE FIRST &~ FINEST IN
MODULAR MASONRY
CONSTRUCTION

EXCLUSIVELY
USING [CELANDIC THE SURFACES COMPANY
VOLCANIC STONE www.compac.us - info@compac.us
Over 150,000 1mIms NSTALLED
AND |2 MILLION METERS OF CHIMNEY

I w l(= ‘w ANCTHER INOVATION Showroom: 2450-W Sample Road, Suite 15, Pompano Beach, FL 33073 Phone: 954-969-7272
sc) ‘I WWW.ISOKERNNET reent earthecore: Warehouse and Corporate Office: 1666 NW 82 Avenue, Doral, FL 33126 (New Location) Phone: 305-406-3600
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CELEBRATING 50 YEARS OF KEEPING
THE WORLD “SPOTLESS’

For more than half a century, this third generation,
Jamily-owned business has been acclaimed as the pioneer
and leader in couture cleaning, restoration and
preservation—patronized by world-renowned designers.
From classic iconic vintage collectibles to the most current
fashions to date, Madame Paulette is the final destination

Sfor all cleaning and restoration needs.

Our unique premium services include Designer

Apparel, Interior Cleaning & Restoration, Water, Fire &
Smoke Damage Restoration, European Tailoring, Bridal
Cleaning & Preservation, Leathers, Suedes, and Furs.
Our exclusive concierge services include, Destination Valet,
Closet Concierge and our Touring Division, where we can

perform any of our premium services worldwide.

CALL ONE OF OUR SPECIALISTS FOR
A COMPLIMENTARY CONSULTATION
347.689.7063

EXPERIENCE THE MADAME PAULETTE DIFFERENCE!

1255 SECOND AVENUE | NEW YORK, NY 10065 | MADAMEPAULETTE.COM

STARTING AT $25,000

* NUMISMATIC CONSULTATIONS

K77-227-COIN

¢RI Rl 877-227-2646

* BUYING AND SELLING



Combining expert Watchmafgipg with
otherworldly materials, the Meteoris from
Louis Moinet is one of a kind.

BY TIMOTHY B. BAYSINGER
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TIME

Ramos

Though nlany WatCh manufacturers appear content
to maintain the status quo, 1t is still refreshing when an artisan pushes the
boundaries of innovation. Louis Moinet’s Meteoris—an astounding
collection of timepieces built using materials from outer space—is truly
from another world.

This undertaking took three years to complete, but the prelimi-
nary studies for the project began ten years before. As a result, this
is the only model of its kind in the entire world. “To make only
one was logical in this sense as it is addressed to customers who
require uniqueness,” said Louis Moinet CEO Jean-Marie Schaller.
The collection’s astronomy theme alludes to an event in 1820, when

Moinet invented a counter that could track the movements of a
star to the 60th of a second. “At that time, it must have been one of
the most accurate systems in existence,” said Schaller. “It was logical to
follow such innovations and Meteoris was for us the perfect idea.” Four
different watches each encase a separate space rock, as if the celestial bodies
were plucked from the sky.

The “Rosetta Stone” watch features the oldest known rock in the solar system, ) |
estimated age 4.5 billion years. Believed to have originated on Mercury, this rock \ i . 1
was uncovered in the Sahara Desert in 1999. The complicated case is crafted in
18-carat rose gold and comprises 50 individual parts.

“TO MAKE ONLY ONE WAS LOGICAL IN THIS
SENSE AS IT IS ADDRESSED TO CUSTOMERS
WHO REQUIRE UNIQUENESS,”

113 b3
The MOOH WatCh, distinguished by its dark structure that boasts
a number of fine occlusions, contains an authentic lunar meteorite discovered in the
Sultanate of Oman in 2001.The case is fitted with a hand-sewn crocodile leather
strap, lined with genuine alligator, and enclosed in 18-carat rose gold. No word on
whether Neil Armstrong’s footprint is included.

Itqiy, a mysterious asteroid formed near the sun, lends its name to the third
timepiece of the Meteoris quartet. Found in 1990 in Western Sahara, this
meteor provides important information about the formation of our solar
system, though its own formation remains a mystery. A hand-engraved
dial depicts Itqiy’s trajectory toward our planet,shown under the watch
hands by a Pietersite gemstone. The “Asteroid” watch is presented in
an 18-carat white gold case set with baguette-cut diamonds and

engraved with the legend “Piece Unique.”

The “Mars” watch is the first timepiece to feature a stone
from the red lanet. Code-named Jiddat al Harasis 479, the rock
was found in the Sultanate of Oman just two-years ago. Set with
56 baguette-cut Top Wesselton VVS diamonds, the case is crafted
from 18-carat white gold, with a hand-engraved dial that charts

the proximity between the two heavenly bodies.

Inspired by etchings from Moinet’s famous Traité d’'Horlogerie of
1848, the Meteoris collection not only emphasizes its technicality, but
its display. Each piece in the Meteoris is powered by a tourbillon, whose
carriage 1s fused to the barrel by a vertical bar. The fascinating technology is
displayed through this bar, showing oft Louis Moinet’s blend of the aesthetic
and practical. The hand-wound tourbillon beats at a cadence of 21,600 vibrations
an hour, roughly 3Hz. The human ear only recognizes sounds as low as 20Hz, so

no need to worry about the “ticking” noise.

Represented by:

" Mel Ramos, “Rita Ritz”, 2008, oil on linen, 39.25 x 28.75”

Louis K. MEISEL GALLERY ; 141 PRINCE STREET : NEw YORK . WWW.MEISEL(GALLERY.COM
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“IT WAS LOGICAL TO
FOLLOW SUCH INNOVATIONS

AND METEORIS WAS FOR US
THE PERFECT IDEA.

eteoris Solar System

lay completely redefines the term “case.
A* technical achievement such as this requires proper
tion, and at Louis Moinet there is no such
“over the top.” Louis Moinet built a representa-
e eight planets, Pluto, and the Moon, using
al dust from each of the space rocks. This planetarium
s ‘collaboration between mechanic Rémy Chauvin and

“artist Jean-Yves Kervévan.
An expertly fashioned dial placed around the rotating bodies
indicates which zodiac sign each planet crosses through. On the
deﬁlght—blue surface, the twelve constellations are adorned with gold dust
and We 154 stars is made from a Rhodiumed set with 5.6 carats worth
elt

of TO S dlamonds The planetarium is fashioned so the planets

Lw‘.qulckly gilving new meaning to the expression “the

Earth spins around the sun every 37-seconds, rather than

5- da,ys and along. Wlth the Moon, is placed on a separate dial to
&

sﬁgw the lﬂmﬂ.phases o .
“Ten-years ago, Louis Moinet put agplan in motion to create something beyond the
- challer explains, “to achieve something extraordinary,

never made before.” Mission Accomplished. u

The price of the Meteoris, which includes all four watches and the
planetarium display, is CHE4,900,000. It must be purchased as a set.

Louis Moinet, www.louismoinet.com, 41 (0) 32.753.68.14

FUNDERUWMD’

Serving Excellence Since 1928
A Leading Jeweler of the World

The Shoppes of Ponte Vedra (904) 280-1202
Avondale 3617 St. John's Ave. (904) 388-5406
San Marco Square
2044 San Marco Boulevard
Jacksonville, Florida 32207
(904) 398-9741
www.underwoodjewelers.com



SAFETY. SERVICE. STABILITY. VALUE.
THIS IS THE MARQUIS JET CARD

Not all private jet card programs are created equal. Only Marquis Jet Card™ Owners

have access to the exclusive Netjets"® fractional aircraft fleet and infrastructure, 25 hours

C A P I TA L PA RT N E RS L LC at a time with no long-term commitment. Our thousands of Marquis Jet Card Owners
?

purchase their Cards with confidence based upon the value we deliver. Value derived

from having access to Netjets, a Berkshire Hathaway company, operator of the world's
Providing a seamless investment experience for our largest and most reliable private jet fleet. With NetJets thousands of highly trained

investors... there is no income like passive income pilots, your safety aboard a Net/ets flight is paramount and is never compromised.
You get what you pay for, especially in private aviation and jet cards.

MARQUIS JET

Trust Deed / Mortgage Investing
Proven 10%+ Returns 274 6391 5381

JOHN T. WATERS
01/10 THRU O1/11

* Investment opportunities from $100,000 to $10M GULFSTREAM G200
* Average loan-to-values < 50%

* Terms from 6 months to 60 months

* Average FICO 693 inour portfolio

* Collateral is' UiS. based improved and cash flowing real esate
* Segregated or pooled investment opportunities

* Executive team > 30 years experience

* Fully audited track record

* Serving investors world wide

Toll Free 877.877.1477 - www.ramacapital.com - CFL License # 603 H047 - NMLS ID # 284146 THE MARQUIS JET CARD — NETJETS 25 HOURS AT A TIME.
CALL TODAY. 866.538.7579 OR VISIT WWW.MARQUIS|ET.COM

kit 15 allance sells the Marguss Jet Caod




Sunseeker 90 Yacht

Summers - Mediterranean / Winters - Caribbean
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2= =\

Sunseeker
<
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Full Computer
Fnteg ration System

www.lcwlimo.com
m ( J%%C LCW West - 210.732.5466

SeaNert Fractional Fleet Access: 800-638-7715
South Florida * Bahamas * New York * New England * Caribbean * Mediterranean 3 LCW Eﬂst - 631.543.5466
Cabo San Lucas * Mexico * San Francisco * Los Angeles * Newport Beach * San Diego www.seanetco.com R ""’"5" Saptie c"‘ girs!

- Ask us about our armoring packages.
West Coast TJSA . Mexico . East Coast TUSA - Bahamas . Mediterranean
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“EVERYTHING AT THE
JOHN LOBB FACTORY IS
DONE BY HAND.”

Shiny Boots of Leather

The king of bespoke shoemaking invites us into
the process of creating the perfect shoe.

Think of bespoke shoemaking wmd
the first two words that should roll off your tongue are “John” and
“Lobb.” In a catalogue featuring over fifty different types of skins—
crocodile, lizard, suede, calfskin, among others—no two John Lobb
shoes are alike. The task of crafting the perfect shoe is one that John
Lobb does not take lightly, and, as a result, a pair takes up to a year to
complete. It takes time to make a good shoe just right.

The process is split into four stages, and begins with the initial
measurement of the feet, which takes between 45-minutes to
an hour to complete. The shoemaker creates an outline of each
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foot, taking nine different measurements, and marking “soft spots
where veins are located. The actual made-to-measure shoemak-
ing happens at John Lobb’s Paris workshop, where the next step
in the process occurs.

At the workshop, a wooden version of each foot, called a “last,” is
made by a last-maker. The last-maker stretches the leather over each
foot before melting the material down to create a mock pair of shoes.
After three months, these are sent to the shoemaker’s customer to try
on. After the shoemaker marks the necessary modifications, the toe
and heel of each shoe are pulled back to see how well each foot fits.

%@J/t@ %%ﬁmw 47 CRESCENT BELT

Handcrafting the finest belts available since 1926

www.crescentbelt.com

THE ART OF CUSTOM CRAFTING
Specializing in Guaranteed One Piece Alligator Belts

866 690 1590
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BaCk to PaI'lS for the next step, called the vacuum
press trial. After another two to three-months, a clear, heated-
plastic shoe is made using the modifications from the leather
model, and sent back to the shoemaker. This gives the tailor an
“x-ray” look, showing exactly how each foot fits inside its shoe.
Further modifications are made, and the shoes are sent back to

the workshop.

mensgurro el | © slmo & manisgrapps 5.p.A
[ ]

It takes another three-months before the finished shoes
are crafted. The aim is for these to be the final product, but
this part of the process is often still considered a trial, though

the last modifications are usually minor. After another three
months, the finished shoes are ready to grace the soles of the
customer’s feet.

. , ' ) “WHAT SEPARATES JOHN LOBB FROM
Everything at the John Lobb factory is done by hand, including
the stitching. Only the upper stitching is done on a machine, and OTHERS—BESIDES THE INCREDIBLE
even that requires a skilled workman to operate. What separates DETAIL OF THEIR WORK—IS
John Lobb from other shoemakers—besides the incredible THE QUALITY OF THE LEATHER.”

detail of their work—is the quality of the leather. There are no
shreds from fillers or surfaces on the leather, because it has no
imperfections. Usually, an entire skin only produces a single pair
of shoes.

Mogador Purple is John Lobb’s latest line, named for their
new bespoke atelier. Featuring purple-stained soles, its namesake
comes from Essaouira in Morocco, a port city famous for trade
in Tyrian purple dye. This pigment has been highly valued
since the Roman times, when its deep red tints were used to
trim the robes of Roman emperors.

Paul Wilson, the bespoke shoemaker at John Lobb’s Madison
Avenue boutique (one of only two in the United States), aims
to give customers a completely personalized experience. “Pretty
much anything is possible,” said Wilson.

John Lobb’s made-to-measure line of shoes typically range
from $5,700 to $6,900, and from $10,000 to $12,000 for
boots. For more exotic skin like crocodile or lizard, the price
can exceed $20,000.

John Lobb, wunw.johnlobb.com, 212.888.9797

Kenro Industries inc
303 Jericho Tumplke, 2nd lloor
Minecla, NY 11501
p: 516.741.0011

kenroindustries.com

montegrappa.com
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Private Travel

Luxury cloaked in nature,
~ with a touch of serenity.

AIRCRAFT OWNERSHIP
CHARTER
FRACTIONAL
JET / FLIGHT CARDS

What’s Right For You?

With all the travel options available today,
it's not easy to determine how to best meet
your current and future travel needs.

The advisors at AMS bring decades of
global aviation experience and understand
the numerous flight options facing you
today.

You can count on AMS to simplify the
solution for your private travel, now and for
years to come.
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~ Forever Resorts is an Authorized Concessioner of the' N@;Sewice and state an ul I and-d{erat_es under speci erm;s with the USDX F;rest Service and the Department of Interior to serve the public in the r email: info@amsinc.aero
Lake Mead National Recreation Area. Forever Resorts is a Committed E‘!hﬂrtu_m ervice Providert Antelope Point Marina is.owned and operated by Antelope Point Holdings L.L.C., an Authorized Concessioner of the National www.AMSInc.Aero

E_n Ce_z.uyon National Recreation Area. Photography by Buddy K !y

~ P

e




S o
7 T .

Tl LL

WINDOW TREATMENTS PROTECT 3M™ WINDOW FILMS PROTECT
YOUR PRIVACY. EVERYTHING ELSE.

Window treatments are a great way to decorate your home and give you a little privacy. But if you use them to protect your home
from the sun’s damaging rays, you block your view and darken your home. With the NEW 3M Prestige Series, you don’t have

to lose your view to protect your home. They reject over 99% of the sun’s UV rays to help reduce the effects of fading on your
furniture, artwork, wood floors and even your window treatments. They also reject up to 97% of the sun’s infrared light to help keep
your home comfortable and lower your energy bills. Because these films combine a clear film technology with low reflectivity, they
won’t change the way your home looks from the interior or exterior. Best of all, our films come with a limited lifetime residential
warranty from 3M — the company you know and trust.

For more information or a free consultation, give us a call at (631) 420-4101 or visit us at www.nywindowfilm.com

1217 Pennsylvania Ave.
Linden, NJ 07036

Phone: 866-769-3048 NEW YORK == .
website: www.idmanufacturing.com © 2006. 3M is a registered trademark of 3M Company. WINDOW FILM CO.£ “ InnOthlon

INTERNATIONAL DESIGN & MFG.

Custom Ironwork




NEW YORK . . WASHINGTON DC . MiAaMmI . ATLANTA . CHICAGO

OF DESIGN

Love 1s 1n the Air...

Established 24 years ago, Kelleher International is proud to be known
as the industry leader and to set the standard today for matchmaking.

We are a family owned and operated company, providing you access
to the most exclusive network of eligible singles Nationwide.
Isn’t it time we hand select your perfect match?

The Most Important Decision of Your Life
Should Not be Left to Chance.

KELLEHER INTERNATIONAL
EXQUISITE MATCHMAKING SINCE 1986

—

+1 (415) 332-4101
(800) 401-MATCH (6282)
www.Kelleher-International.com

IN THE PURSUIT OF INDOOR INNOVATION, AFFLUENT PAGE DISCOVERED
AND OUTLINED ENVIRONMENTALLY INSPIRED FURNISHINGS.
- BY VALERY LOPEZ
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Jill Kelleher ~ Amber Kelleher
Mother / Founder  Daughter / CEO

As seen on:
The Today Show,

Good Morning America,
Entertainment Tonight,
ABCNews 20/20, CNBC, E!
The Big Idea w/ Donny Deutsch,
The NEWSHOUR w/ Jim Lehrer,
CNN, BBC, and FOX News.

BEVERLY HILLS SAN FRANCISCO LAS VEGAS SCOTTSDALE DALLAS . LONDON
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Aqua Gallery

Satala—Hammock

Aqua Gallery creation “Satala” is a leaf silhouette hammock made of
galvanized metal, painted in a bronze-like tint. The stylish
furniture piece is supported on one leg, with a mounting included to

support weight. The removable cushion and cover allow you to alter
the upholstered fabric, where you can allow yourself to lay dormant or
let the aesthetics of the craftsmanship to awaken your senses.

$4,793 USD

Agqua Gallery, www.AquaGallery.com, 212.219.9922
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Aqua Gallery

Jewel Collection—Nana 220

Like a heaven-sent piece of art, this suspended mobile structure needs
large public spaces to reach its highest admiration. Each separate shade
slowly moves, creating whimsical moments. Each shade is supported by
a stainless steel cable, already cut to the perfect length with a black
electrical cord; each suspended plate is reminiscent of a soft ocean breeze.
The Nana 220 from the Jewel collection makes a remarkable statement
in any room and enlightens your vision from any angle.

$17,563 USD

Aqua Gallery, www. AquaGallery.com, 212.219.9922
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Bowers & Wilkins

800 Diamond

“The quest for perfection never ends,” but Bowers & Wilkins’ new 800
Diamond series reaches as close to sound perfection as one can get. With

an innovative use of elements, such as a diamond, this scientifically-tested
creation brings you the purest sound. The sleek, elegant, and futuristic
piece includes a new quad magnet design to improve sensitivity and
remove compression. Each piece, from the screws to the clockwork
interior is screened using a variety of tests to reach what many seek but
hardly achieve—the highest quality sound.

$24,000 USD

Bowers & Wilkins, www.bowers-wilkins.com, 978.664.2870 |
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Edra

HN Kaiman

Since 1987 Edra’s young designers have captured audiences with their
innovative ideas. This youthful collection does not forgo elegance and
embraces the avant-garde world of furniture that many seek. Designers
Fernando and Humberto Campana created a seating experience which
can be used as a unit, or separated. The six large pieces are composed of
expanded polyurethane and lined with down to bring comfort as you
lay your body on the odd shapes of the animal-inspired pieces.

€39.230

Edra, www.edra.com, 39.0587.61.6660

-
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Boca Do Lobo

Large Emotion Collection—Gold
More than just another piece of furniture, Boca Do Lobo delivers an
outstanding collection for the design connoisseur. The Limited Edition
collection “Large Emotion” is designed to uplift the spirits and evoke
feelings within. The gold folding screen is inspired by pebbles gathering
at the bottom of a river. The screen is composed of nineteen pieces of
fiberglass filled with expandable polyurethane; the exterior consists of a
gold leaf and high-gloss varnish. This contemporary monument brings
nature into your home with elegance and sophistication.

$20,850 USD

Boca Do Lobo, wuww.bocadolobo.com, 351.224.881.669
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Bleu Nature

Collection Mattak

“Let us not remain cold” say French designers Frank Lefebvre and

Bastien Taillard of Bleu Nature; they included driftwood in their winter

collection, Mattak, in order to bring raw nature indoors. Using warm

blue and cream undertones, the seating collection uses real driftwood as

ﬁ: accents in each piece. The armchair and sofa include soft velvet lining

so you hibernate in style. Using driftwood in their design

= concept of eco design and contemporary style to com
showcase the beauty and strength of a piece of raw nature.

gether and

Price Upon Request

Bleu Nature, www.bleunature.com, 212.370.4408
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Viteo

Cementum Collection

Upholding the Viteo standard and appeal, the Cementum Collection
strips furniture to its minimal form, leaving behind only the essence.
Sitting just above the ground, the light-grey concrete patio seating
evokes cubism-inspired sculpture without compromising comfort. The
Bloc modular bench structure includes impermeable leather seat covers
and additional items such as: a fireplace, sunshade stand, swivel-mounted
BBQ top and tables. The Bloc collection leaves behind the ordinary,
and substitutes elegance and innovation.

€1156.368

Viteo, wwiw.viteo.at, 43.0.3453.20662
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www.GraingerMcKoy.com

(800) 839-8439

The Sitver Gamecock Goblet.

Seren inches ol Over onc-half poendd of prore sillver

THE SOL\/ANG

ANTIQUE CENTER .

Widely recognized as one of the
country’s finest antique galleries,
the Solvang Antique Center features 65
exceptional dealers from around the world
in an 8,000 sq’ museum-like environment.
18th and 19th century European and
American Furniture are showcased with
the largest selection of fine antique clocks,
watches and music boxes in the country.
486 FIRST STREET - SOLVANG, CA
805-688-6222 - OPEN DAILY 10-6
www.solvangantiques.com
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Mahogany Boston Bombé Bureau
with Mercury Fire Gilded Brasses
Andersen & Stauffer, 2006

ANDERSEN & STAUFFER FURNITURE MAKERS, LLC
m%/@éﬂmfﬂ

s UPSTATE FURNITURE WAREHOUSE QUTLET CENTER
55 North Cedar Street, Lititz, PA 17543 1501 60ch'Se. Brooklyn, NY' 11219 | 718.972.2500 20 Industry Drive, Cornwall, NY 10953 (7 e froe Sooutbary Common pressium mall)
HOURS: SUN-THU 10:30- 6:00 | LATE NIGHT WED UNTIL 8 | 845-534-3666 | OPEN ONLY SUNDAY 12-6 PM & FRIDAY 11-2

(P) 717-626-6776 ~ (F) 717-626-7677  www.andersenandstauffer.com www.accentuationsbydesign.com | CHOSSON-KALLAH PACKAGES FOR EVERY BUDGET | INTERIOR DECORATOR ON PREMISES




THE MATCHMAKER

- — The Matchmaker

“Design psychologist” Karen Fisher
introduces nervous clients to their
interior design soulmates.

Imagine you need emergency surgery. vo you wan
a doctor with just a good or solid reputation, or do you want the best in the business? Do
you go under the knife with a physician who has completed 50 successful procedures, or

would you be more comfortable with the surgeon who has 5,000 healthy, happy references

for you? And while the comparison may seem extreme, the same can be said about choosing
a designer for your home.

Likening the selection of a surgeon to picking an interior decorator is outrageous, but to

some, the choice is just that serious. Finding the créme de la créme of open-heart surgeons is
usually difficult and subjective, as there are several factors involved: the physician’s schooling,
the general reputation of the facility, the quality of the support staft, etc. However, in the
design world, there’s no debate, and collateral factors, quite frankly, just don’t matter. The
decision is simple and perfectly clear: if you want the best, call “design psychologist” Karen

Fisher. She doesn’t just know design; she is design.
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History in the Making

Karen Fisher’s current success is a far cry from where she started almost four
decades ago. Armed with a tack-sharp mind, a History degree from
Columbia University, and a blind, but intense, drive to make her mark in the
world, Fisher stumbled into an opportunity to work as a writer for Women’s
Wear Daily. Her hard work and stellar performance there led to positions as
design editor at Esquire, Cosmo, American Home, and other top publications.

Over the years, Fisher began getting inquiries from readers and friends
asking which designers they should choose for their upcoming projects.
She also recognized that hiring an interior designer was quickly becoming
a luxury—the mid-80’s were packed with trendy, well-to-do yuppies who
could afford it, and busy career women who no longer had the time or
desire to do their own decorating.

After taking inventory of her career and the potential marriage of design and
agency, Fisher decided there was a definite void to fill. In 1985, Karen Fisher
took her keen eye off the pages of design magazines and set her sights on a
niche business that would connect the stylistically-challenged with the best
design professionals in the world.

Secret to Success

For 25-years, Karen Fisher has operated Designer Previews, a firm that links
top designers and architects to persnickety clients. Each partnership has
yielded magnificent results. She has offices in New York, Los Angeles,
Atlanta, Miami, and Boston, but also makes herself available (with the same
level of quality service) over the internet. More than anything, the key to
Fisher’s longevity and success is her ability to listen.

Instead of waxing philosophically about design or telling clients what she
thinks they need, Fisher takes her time to digest and dissect the specific needs
of each client. In fact, she’s often called the “design matchmaker” because of
her uncanny ability to hone convoluted client thoughts and ideas into an
identifiable style request and find the perfect partner.

It’s not uncommon for an eager (crazy/unrealistic/all-over-the-place)
client to come to Fisher and with vague ideas, like “I want something
modern, but not too weird; colorful, but not too flamboyant; classy, but not
too boring; and fabulous, but not too gaudy.” Fisher figures out exactly what
they need and has direct access to the designer or architect that provides it.

“FISHER DOESN’T JUST
KNOW DESIGN; SHE IS DESIGN.”
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The “Scientific’” Method

With Karen Fisher’s success, and the happiness she brings to her clients, you
might think she has an elaborate, machine-like operation involving multiple
levels and hundreds of people. Actually, while operating out of her Gramercy
Park office, Fisher single-handedly offers a straightforward, all-inclusive
service that works with thousands of designers and architects and caters to
clients all over the world.

Either by phone or in person, a client reaches out to Fisher with an idea. From
there, like a skilled surgeon, she extracts important information from her
client’s words, narrowing the idea down to its specifics. Because Fisher is so
systematic, regardless of the level of chaos, she usually flushes out the
necessities in a few hours. Even when the consultations take longer—
sometimes days, weeks, or months—Fisher is in control and confident her
efforts will end with perfection.

Satisfied that her client has committed to a style, Fisher goes for her secret
weapon—a thousands-strong database of the most diverse, talented interior
designers and architects on the planet. Though such an impressive collection
of talent can be overwhelming, Fisher has a firm handle on her talent pool:
she promptly offers the client four or five nearly perfect matches.

The final phase of the selection process is like starting over. The field has
narrowed to a handful of choices and the new goal is to eliminate the
“nearly” and find the perfect match. By now, Fisher’s job is easier: she and the
clients have a rapport and they are comfortable with the direction they’ve
chosen. Now the price makes its way onto the table. The cost of hiring a
designer or architect is always a sensitive area for Fisher—but not in the way
you expect.

Psychology of Pricing and Choice

Most, if not all, of Fisher’s clients tell her the sky is the limit when it comes to
their home. During the initial conversation, clients often say they don’t care
what it costs, they just want the best. Cost doesn’t usually create any
barriers, but this mindset raises a red flag. In Fisher’s experience, price
matters to everyone, regardless of wealth. And if a client takes the “money is
no object” approach, it says to her they are not fully committed to their
previous choices.“ Even my wealthiest clients have an idea of what they'd like
to spend on a project,’ Fisher said.

“WHEN YOU ARE GOING
THROUGH THIS PROCESS,
IT'S THE MOST IMPORTANT
DECISION IN YOUR LIFE.”
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Fisher is usually able to ascertain that clients’ bold puffery often disguises
apprehension about being held accountable for their choices. Once a client
makes the final choice of a designer or architect, they own it. It’s Fisher’s
responsibility to let them know they’re not alone.

Fisher often revisits the “decorating Rorschach test” she administers early
in the process in order to reassure clients. A Rorschach (roar-shack) test is
a psychological tool that uses symmetrical inkblots to examine personality.
Instead of inkblots, Fisher uses various design styles to determine what her
clients want. When they get cold feet, she simply walks them back through
their earlier conversations about their design-related likes and dislikes. By
doing this, Fisher boosts her clients’ confidence and reminds them it was

their decisiveness—and not just her talent—that led them to the decision
they’re about to make.

The Time 1s Now

According to Karen Fisher, now is the perfect time to use her services. As
the design world evolves at a blistering pace, and designers and architects
turn to the Internet to market themselves, the choices available to consumers
are, at minimum, mind-boggling.

“Designers and architects are now selling their creativity, as opposed to
goods,” says Fisher. Many ask: Would anyone ever need a design matchmaker?
“The answer is simple,” says Fisher. “When you are going through this

process, it’s the most important decision in your life.”

Karen Fisher, wuww.designerpreviews.com , 212.777.2966

“MORE THAN ANYTHING, THE KEY
+ TO FISHER’'S LONGEVITY AND SUCCESS
~ - ISHER ABILITY TO LISTEN.”
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CELEBRATING 10 YEARS OF MAKING A

GRAND ENTRANCE

GRAND DOORS Exceptional Wood Quality & Variety ® Unsurpassed Design Collection
PRESENTS PUR Wide Selection of Materials ® Complete Installation and Customization

o Anniversard. [l I W Il JO - (_NE OF A KIND FINE POTTERY COLLECTION

— WWW.INDIANRIVERGALIERVAG

M!RACLE MILE SHOFS AT THE PLANET HOLLYWOOD RESORT, LAS VEGAS NV- - 70: =
Mention Design NJ and receive a WWW.GrandDoors.com LLERS MAVAKD WEAVINGS | POTTERY | ANTICUITES | CONIEMPORARY & TRADIMICNAL Nﬁm W e TJ
‘ complementary decorative hardware set I:"'u"'-l'l us M u'gsu|e~5@|na:hc:r&rl'unnargt::lH.Etral,.nr com FOR A FREE POTTERY. CATALEDG

with every entry unit 1372 39th Street ° Brooklyn, NY O 718.871.2200




US. GOV'T GOLD AT-COST

TODAY - The United States Rare Coin & Bullion Reserve has scheduled the final release of
U.S. Gov’t Issued $5 Gold Coins previously held at the U.S. Mint at West Point. Please be
advised: These Gov’t Issued Gold Coins are being released on a first-come, first-serve basis
and our U.S. Gov’t Gold inventory priced at $147.69 per coin could very possibly sell‘out!
Call immediately to avoid disappointment. This “at-cost” Gov’t Gold offer could be cancelled
at any time. Do not delay. Call a Sr. Gold Specialist today.

OWN GOV,T ISSUED GOLD COINS Markup-Free Price of ONLY

DUE TO STRICT LIMITED AVAILABILITY, TELEPHONE ORDERS $ 69
WILL BE ACCEPTED ON A FIRST-COME, FIRST-SERVE BASIS
ACCORDING TO THE TIME AND DATE OF THE ORDER. EACH
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AFFLUENT PAGE,

Proudly presents the Greatest Piece of
Memorabilia ever created.

LEGENDS OF BASKETBALL - “WE MADE THIS GAME” | '.

Announcing the signing of 60 of the NBA's Greatest Players to create sports
finest piece of Memorabilia. Quantity limited to 60 pieces.

SAVE $5,000

FOR MORE INFORMATION, CALL RICHARD WATT AT (702) 685-2222.

MENTION “PUBLISHERS SPECIAL OFFER”

PUBLISHERS SPECIAL APPRECIATION OFFER \“




Lucas

Timeless exterior designs - From concept to completion - One client at a time
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INSPIRED BY LIGHT
AND SPACE, STEVEN
OLL CREATIONS WORK
SYNONYMOUSLY WITH
THEIR ENVIRONMENT
AND IDEA OF BEING.

There 1S a ClaSSIC aI'ChlteCture AX1OTI1] that states “form follows function.” This means design of a
prospective building should consider its intended purpose first, and the actual physical form second. Architects follow this precept all across
the world, but perhaps none are more adept at translating this philosophy to solid concrete and metal than Steven Holl.

A product of the great American Northwest, Holl was born in 1947 in Bremerton, a town on the Kitsap Peninsula in Washington,
just west of Seattle. He graduated from the University of Washington in 1970, and then moved that year to Rome to enhance his archi-
tectural studies. In 1976, Holl traveled to London and enrolled at the Architectural Association School of Architecture, popularly known

as the Architectural Association, or simply
sociation catapulted him to a brilliant ca-
architectural firm, Steven Holl Architects,
expanded across the world, with offices as

Critics view Holls work as markedly
His pieces epitomize a humanistic style
ences. His approach takes into account the
vides as inspiration. He is sensitive to each
context. A prime example is the Bloch
Museum of Art in Kansas City, Missouri.
Times praised Holl’s skill at “subtly inter-
historic fabric and the surrounding land-
encompasses the architecture spectrum, in-
National Honor Award from the Ameri-
“Stretto House,” built in Dallas, Texas from

¢ ¢ His approach is
generally to take into
account the space and
light that the spot in
which a piece is to be
built provides, and be
inspired from there. 99

AA. Holl’s time at the Architectural As-
reer:in the same year, he founded his own
in New York City. The firm has since
far away as Beijing.

distinct from his Americans counterparts.
that evokes European architectural influ-
space and light the construction area pro-
building’s environmental and historical
Building, adjunct to the Nelson-Atkins
Upon its opening in 2007, the New York
weaving his building with the museum’s
scape.” Holls phenomenological style
cluding residential. In 1993, he won the
can Institute of Architects (AIA) for his
1989 to 1991. Named after a structural

device in Baroque music, the residence, spread over 7,500 square feet, and is made of rooms that flow fluidly into each other and arched
walls that accent a skylight. Holl also won a New York Architecture Award from the AIA for his horizontal “Floating Skyscraper” at the
Vanke Center in Shenzhen, China. Holl’s goal was to shore up the South China Sea shore, providing breathtaking views of the water from
the tower.

In his 1996 book, Intertwining, Holl wrote that architecture “change the way we live...it [puts] essences, [which is the] study of You are one of a kind, and you deserve a one-of-a-kind exterior design. Lucas Congdon, President of Lucas Lagoons,

only accepts six to eight projects per year thus assuring you of his undivided attention from concept to completion. Please
visit our web site and then call to reserve one of the limited number of design consultations available.

941.366.7700

phenomenology, back into existence.” This may be the ultimate objective of Holl’s work: to build works of art that bring the essence
of each of their respective environments to light.
R eaders interested in having their own project designed by Holl should contact the firm. wu

LucasLagoons.com
Steven Holl, www.stevenholl.com, 212.629.7262
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Bespoke Travel Specialists

Whether you’re planning a family trip, a honeymoon, a safari or
a golfing excursion with your buddies, my goal is to develop an
itinerary that is tailored to your every need.

This will be your most memorable travel experience ever.

— Craig Van Doren

counsellors

CRAIG VAN DOREN T. 973-857-3410
E. craig.vandoren@travelcounsellors.com W. www.travelcounsellors.com/craig.vandoren

MONTECITO & SANTA BARBARA-

Representing our most distinctive homes for over 30 years.

Introducing

'La Quinta’

s Ll o e — ._=|- . =T
L W wat
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A 1920's ITALIAN-STYLE VILLA LOCATED IN MONTECITO, CALIFORNIA
Offered at $29,000,000

Visit www.HarryKolb.com for photo tours and further details.

HARRY KOLB 805-452-2500 Sothebys

DRE License # 0714226. Sotheby's International Realty, Inc. is owned and operated by NRT LLC. Sotheby's International Realty® is a registered trademark.



DESIGN
Almost three decades ago, kelly Caviness surted

working in the pool and landscape business in Edmond, Oklahoma. He had

no idea he would become an award-winning swimming pool designer or
that his work would feature in magazines with a world-wide readership.
But through hard work and dedication,

DESIGNED WITH LUXURY AND ART IN MIND,
KELLY CAVINESS CREATES SPECTACULAR
ADDITIONS TO ANY RESIDENCE OR SETTING.
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. : 3 Caviness focused his energy on building
exotic swimming pools with one goal |
“ i mind: creating accessible, functional
outdoor masterpieces that fully encompass
the lifestyle and persondlity of the

homeownef. On average, the Caviness

and CEO of Caviness Landscape a;d A
Design, built a stellar reputation as one
of the most creative pool designers in
the industry. Also, for three consecutivg
years, Caviness Ifis been the,ﬁf&ld + 1

and deserving recipient of various

T e International Awards of Excellence 4 . Landscape and Q-Eﬁgn teax@n}i_l 12 to 15
15 from the Association of Pool and Spa’ = multi-million-dollar pools-drb the U.S.
Professionals (APSP). F _each year, and with each one, their signature
‘srapproach and obsessive attention to detail
’ 1_,165765 cli€nts amazed and literally speechless.
- T 15*9 .
3. dedication, Caviness,
founder and CEO of
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Talk to most people about

the question often asked is: “How exciting is a swimming

you're dealing with Caviness Landscape and Design, the -

cyard while making your way to a man—madel
it I|o}rlooking crystal blue waters and a cascading

iness Landscape & Design, wuw.cavinesslandscape.com, 4
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Size Matters

SUPERSIZED Bed Systems
The long-awaited concept for spaciotis
comfort and firmness

Handcrafted,
custom-sized
matiresses

using cutting-edge
construction, featuring
an array of the finest
Italian linens and

the lightest downs
available, custom
made and shipped
within four weeks.
Guaranteed lo
access any

entrance.

The Extreme UltraKing™

12 feet wide by 10 feet long

At UltraKing
“Finally, you can be Sleepin’ Large!™

To request a catalog of OVERSIZED beds & bedding call 877-ULTRAKING or www.UltraKing.com

G[orac[o Springs, Colorado

vy

F —"

oy - '

You don’t have to live in a log cabin to experience the Colorado llfestyle!
16,300 square feet of European splendor situated on approximately 2.50 acres of the most desirable
neighborhood: Broadmoor Proper. This French estate boasts such unique elements as exquisite ceiling
frescoes, an English-style conservatory, carved wood paneling, wrought iron from Bulgaria, Clive
Christian cabinetry from England, reclaimed wood floors and mahogany windows and doors from
France, mosaic tile floors, hand carved fireplace mantels, mezzanine balconies, home theatre, six-car
garage, two apartments, and an Italian pool with cabana on a masterfully landscaped lawn. You also
enjoy breathtaking mountain views and mild climates. The school district has the highest test scores
in the State. This property is only one-half mile from 5-star dining at the famous Broadmoor Hotel/
Resort and twenty minutes from the airport, which accommodates commercial airlines and private jets.
Offered at $8,500,000.00

tv,- Prudential

Rocky Moustain
REALTORS"

Trish Ingels

Prudential Rocky Mountain, REALTORS
Direct: (719) 785-4141
Mobile: (719) 331-7819
info@trish-ingels.com
www.trish-ingels.com




INDULGE

Rejipinaie

in the shadows of the Topa Topa Mountains, the experience of

a lifetime awaits. The Ojai Valley Inn and Spa, a central California coastal landmark, which received a $90
million facelift in 2006, personifies luxury while offering all of the amenities of home.

Situated on 220 perfectly manicured acres lined with beautiful, shady trees and boasting colorful, sweeping

vistas, the Ojai Valley Inn and Spa 1s often called “one of the nation’s hidden treasures.” This AAA Five

Diamond resort is elegantly decorated in a classic Spanish Colonial style, and features 308 newly remodeled
guest rooms (with 72 designated as suites) with four-poster beds, Spanish-style corner fireplaces, and
unimpeded access to a furnished outdoor terrace with an optional gas firepit.

. The Ojai Valley Inn & Spa Offers a
t’ Residential Feel for the Elite

i
_jl. iy 2 S _fyl-‘ul

W [
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INDULGE

For your dining pleasure, wme oji
Valley Inn and Spa offers three unique options. The Oak Café,

the resort’s posh, redesigned breakfast venue, boasts a wholesome
menu that features locally-grown produce, various freshly-
squeezed juices, and granola made in-house by trained culinary
experts. For the ultimate afternoon or evening meal, the Oak Grill
offers prime steaks using the best cuts of meat, flawlessly-grilled
seafood, gourmet soups, and light, zesty salads. And for a more
casual atmosphere, Jimmy’s provides a “Cheers”-like experience
and serves specialty beer and California wines, as well as authentic
brick-oven pizza.

The Ojai Valley Inn and Spa also added two new spacious
ballrooms during its extensive renovation. Continuing the same
Spanish Colonial tradition, both spaces use warm, Mediterranean-
themed sensual colors, lush carpeting, cozy fireplaces, and offer the

perfect venue for social gatherings or wedding receptions.

If you decide to emerge from your serene rooms for recreation,
take advantage of the resort’s first-rate golf course, created by
famed architect George C. Thomas. The classic 1923 design
is unique—the front and back nines are reversed, enhancing
the golfers’ access to the challenging first hole. The course also
provides a new Spanish Colonial-style Pro Shop that boasts new
lockers, a golf valet, and a caddy program that links novice golfers
with professional service that rivals the PGA’s finest. If you want to
decrease the commute the course to your vacation home, reserve
Casa Elar, a palatial Tuscan-style home bordering the course.

“The Ojai Valley Inn & Spa is
often referred to as ‘one of the

nation’s hidden treasures.’”
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“Matches clients with world-class architects and interior designers.” -FORBES

INDULGE

The Design
Matchmaker

WHEN YOU NEED AN

INTERIOR DESIGNER OR ARCHITECT,

THERE'S ONE PERSON TO SEE

AND ONE PLACE TO GO.

DESIGNER
PREVIEVS

212 777 2966 800 367 4816
www.dpreviews.com

|7 The 31,000-s uare-foot
\rl Ir n\ Andalusian Spanish-

' style’spa embodies the
Mediterranean living

experience.”

LO Oklng fOl’ d IT1OTC challenging workout? Visit the spa’s 1,600 square-foot Mind/Body gym, where you enjoy state-
of-the-art equipment and a studio for Yoga or Tai Chi classes. Or, step outside and tackle an afternoon of leisure horseback riding, bird
watching, biking, or swimming in one of the spa’s two “adult-only” pools.

After a long day on the links, trails, or wherever you decided to indulge, unwind at Spa Ojai. Opened in 1997, the 31,000 square-foot
Andalusian Spanish-style spa embodies the Mediterranean living experience. The spa features 28 treatment rooms, and a 3,500 square- ; _
foot penthouse with two living areas, four private guest rooms, a meditation loft, and large balconies. Accessible only by private elevator, s 13353430l Hi: ¥ e Karen Fisher,
the penthouse suite also has its own treatment room, outdoor whirlpools, and sauna. E : f y ) President,

The sacred traditions of the Chumash Indians—the Ojai Valley’s first inhabitants—inspire the Ojai Valley Inn and Spa’s one-of-a-
kind treatments. The Kuyam (koo-yam), the spa’s signature treatment that combines mud therapy, wet and dry heat therapy, inhalation
therapy and guided mediation, is the first of its kind offered in the United States. Other treatments unique to the Ojai Valley Inn and
Spa include the Elderberry & Ginger Detoxification, which uses elderberries to hydrate, rose powder to exfoliate, and sensuous rose oil
to nourish the skin.

The possibilities at the Ojai Valley Inn and Spa are endless. For almost 90 years, because of the impeccable service and quality,

distinguished guests from all over the United States and around the world have proudly called this splendid oasis their “home away from
home.” If tradition holds true—which seems to be the case thus far—it is probably safe to say that the best is yet to come.

Ojai Valley Inn and Spa, www.ojairesort.com, 805.646.1111
NEW YORK
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Antiquities |

Proudly serving 25 years of
autographs and collectibles

¢
We have been in business for 25 years and we 2=
are the ultimate source for authentic autographs -
and one of a kind collectibles from the worlds of
history, music, movies, television and sports.

3500 South Las Vegas Boulevard, Suite E-13
las Vegas, Nevada 89109
E-Mail: Info@AntiquitieslV.com
Phone: (702) 7922274
Fax: (702) 792-5894

http://store02. prostores.com/servlet/antiquitieslv/ StoreFront
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Our Competitors!

You Decide!

Exclusive Charter Service, Inc. ® +1 631-737-3381

CREATING TOMORROWS
HEIRLOOMS, TODAY

Chuck Zeller masters the lost art

Signed and
dated by

the artist
Chuck Zeller

More unique products available online at: ‘ ;
www.chuckswoodbarn.com
phone 308-692-3119 ooéGavn

LIGHTING BY GREGORY

800.807.1826

iLighting

by Gregory

TLE Zoveny Hew o N TCCT L

Brand Numes For Lew vy ghtingGoyorecon corn

waking up everyday to a oz
dream of paradise - a
breathtaking landscape p== ¢
of beautiful green-crested 7
mountains that gives way Ll
to a pristine crescent arc
of sandy beach and to an
endless expanse of agua-
marine waters beyond.
When you call Hawaii
home, you don’t have to ’
imagine anything,

it's all there. |

Let Joel Cavasso be your guide

in finding your dream homes or
properties. For over 32 years, Joel
has been helping his clients-everyone
from his heighbors to President
Obama-sell, locate and acquire

their own special piece of

Luxury Real Estate.

= _1. T ‘ :
DOORWAYS,LT

L]
Kailua Beach Realtv

Joel L.Cavasso, Realtor | Cell: 808-216-9988 v
Email:JoelCavasso@aol.com | Website: www.Lanikailua.com
130 Kailua Road, Suite #110 | Kailua, HI 96734 | Office: 808-263-6000




Order a FREE DVD from

call us now:

1 (803)233'6642 or visit sales@seeyouinbrazil.com

THE TYPICAL QUICKGYM PURCHASER
GOES THROUGH SEVERAL STAGES:

1. Total disbelief that the QuickGym can do all this in only 4 minutes.
2. Rhetorical (and sometimes hostile) questioning and ridicule.
3. Reading the QuickGym literature and reluctantly understanding it.
4. Taking a leap of faith and renting a QuickGym for 30 days.
5. Being highly impressed by the results and purchasing a QuickGym.
6. Becoming a QuickGym enthusiast and trying to persuade friends.
7. Being ignored and ridiculed by the friends who think you've
lost your mind.
8. After a year of using the QuickGym your friends admiring your
good shape.
9. You telling them (again) that you only exercise those
4 minutes per day.
10. Those friends reluctantly rent the QuickGym for a 30 day trial.
Repeat the above cycle from point 5 on down.

You get the same results from
4 minutes on the QUICKGYM as:
¢ 25 to 45 minutes of aerobic exercise for cardio conditioning.
¢ 45 minutes of weight training for muscle tone & strength.
¢ 20 minutes of stretching for limberness & flexibility.

orcal 818.504.6450

This beautiful 5 bedroom
5 full and 2 half baths, 10,000
sqft residence is located in
Naples, Florida, in a Premier
Gated Beach and Bay
Community: Barefoot Beach.
It encompasses stunning
panoramic views of the Gulf
of Mexico and is wired with
the latest Crestron technology!

Designed to entertain Celebrity to Royalty,
this home transports you out of the ordinary
into the extraordinary!

Some features include: custom etched glass
elevator, intricate mosaic marble flooring,
elevated dining areas, illuminated cascading
waterfalls, uniquely designed glass blown
lighting systems, an expanded great room w/

fireplace, fiber optic lit ceilings, stair casing
adorned by glass footlights and iron railing, an
entertainment bar and multi-media wall center
opening into a full Chef’s Gourmet Kitchen,
a private theater: featuring a 106’ screen with
full digital storage system, and every room
framed with stunning views of the Gulf of
Mexicol

This home is complimented by so many
stunning appointments, it’s being pursued for
an Episode on MTT5 Cribs!

e

PREVIEWS

4450 Bonita Beach Rd., Bonita Springs, Fl. 34134

Coldwell Banker Residential Real Estate/ “Owned and Operated by NRT LLC.

Loretta M. Young
Direct 239-450-5022
Toll Free: 888-948-4450
expectsuccess@msn.com
Visit: www.110Guadeloupeln.com
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O.BER-WERK

Got a view?

Does your home or office have a great
view? Enjoy it to the wtmost with our
Obarwerk Long-Range Observation
Binoculars and Binocular Telescopes.
Highest-quality optics provide stunning
clarity and sharpness, at surprisingly-
affordable prices, Superior to telescopes,
using both eyes adds depth perception.

What can | see with this?

- Read a license plate al 2 miles

= [dentity people at 3 miles

= Clearly see the rings of Saturmn

= Read names on ships at sea that are
not aven visible without the binocular

For more information-

LUM-TEC V22

MDV TECHNOLOGY

\;r cializing in Rare
.S8. Proof Gold

(IF?L;

Gem Type Coins

888-637-6388 / Houston Office

wwWw. coinace.com

Wisit our showroom at the Russ Research Center near Wright- o :

Patterson Air Foros Base in Beavercreek, Ohio or see us online at 4 [ Ed e e L =1 @
www.gianthinoculars.com. Fer free catalog, call 866-523-7937 ar TUNGSTEN CARBIDE wn P { L ,J'/" @ce if ¥ I ¥
email to info@obarwerk.com. i - S 2 e 'd/. & /f

"MAXIMUM DARENESS VISIBILITY®

Caombining the hardest case materials on earth
with the brightest luminous materials on earth.
Select from over B0 different limited edition

models at:

From The depths of the Atlantic Ocean comes this magnificent [ . /)
gold ingot that weighs 39.19 oz of 90.4 fine gold, minted atthe |* = °
historical Kellogg & Humbert Assayers. NI

www.lum-tec.com

OR CALL 1-B77-2-LUM-TEC

It went to the bottom of the sea with the ship S.S. Central |
America at 8:00 PM Sept. 12th 1857, along with 425 souls B
aboard. Considered one of the Greatest of all treaure finds of
U.S. gold. This piece is truly a historical american artifact.
Absolutely one of the finest total quality ingots, with stellar eye
appeal. A "TRUE AMERIC/#L? SU 1
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Roses Are Forever’ SGBTIPIIBHBIGIIIS:

YOUR MESSAGE IMPRINTED
24KT GOLD OR PLATINUM

o=

o I 24 899, 5{}065

\.

e s — _ Kellogg Gold Bar From S.5.
- - Central America Shipwreck 39.19 oz

5'5' ‘:-"*:—er
,éf ' .I"‘ti-
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L Homes@? Quality - Im@gm@? Y
A

Order your REAL imprinted rose:

www.loveisarose.com
630.668.6607




LAST WORD

CARAN D’ACHE

1010 COLLECTION
RETAIL PRICE: $1.5 MILLION USD
www.carandache.ch

Enliven your writin
intended as an ‘ﬁ(’:b
handpicked diamon
are only a girls b
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THE CREATORS

Sﬁ\\:‘:‘ﬁ‘ /)

HOROLOGICAL MACHINE N°3

THE CREATURE

M3EF

HOROLOGICAL LAB
WWW.MBANDF.COM

Horological Machine N°3 -The Engine

LOS ANGELES: WESTIME — MEXICO: BERGER — LISBON: MANUEL DOS SANTOS
PORTO CERVO: GREAT MASTERS OF TIME — PARIS: CHRONOPASSION
GSTAAD : GRIMAWATCHES — BERLIN: JUNDEF — MOSCOW : MERCURY
KUWAIT: GHADAH — DUBAI: SEDDIQI — BANGKOK: PMT THE HOUR GLASS
SINGAPORE: THE HOUR GLASS — TOKYO: THE HOUR GLASS

MB&F NORTH AMERICA: T. 888-884-0838 — SH@MBANDF.COM
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