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THE RICHARDS GROUP JOB #: BOM-10-0044 CLIENT:  Flexjet AD:  “Operational Excellence” Page Ad
TRIM:  8.375" x 10.875" LIVE:  7.375" x 9.875" BLEED:  8.625" x 11.125" IMAGE CURVE:  S7C3 
COLORS/LS:  CMYK/133 PUB:  Affluent Pg Luxury Index INSERTION DATE: July 2010
FOR QUESTIONS CALL: Peter Stettner 214-891-3536

AT FLEXJET, OUR JOURNEY TO EXCEED EXPECTATIONS
is nonstop.

© 2010 Bombardier Inc. *Unregistered or registered trademark(s) of Bombardier Inc. or its subsidiaries. †Please visit Flexjet.com for terms and conditions. All jet card fl ights are operated 
under FAR Part 135 by U.S. air carriers. Flexjet acts as an agent for the customer when arranging charter travel on aircraft operated under FAR Part 135 by approved U.S. air carriers.

At Flexjet*, our unwavering focus to be the best in private aviation means we accept nothing less than excellence in every 
aspect of our operation. From the best fl ight scheduling software in the entire industry to being the only private jet company 
to offer a program aircraft guarantee†, we are committed to providing superior programs and a superior experience every 
time out. Call an aviation expert at 1-866-891-9234 or visit Flexjet.com to learn more about the best solution for you.

BOM100044 APLI_Exc.indd   1 7/7/10   10:57 AM
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Flies

Call AAG at 1.877.SIK.7676
One easy call to AAG gives you instant access to the Northeast’s leading provider of complete

S-76 executive helicopter charter services, fractional ownership and aircraft management.

    • The largest fleet of Sikorsky S-76 aircraft in the Northeast

    • The industry’s highest crew qualifications and standards with an impeccable safety record

    • World-class professional service 24 hours/day, 7 days/week

There are those who fly. And those who fly Sikorsky. FlyAAG.COm - SIKOrSKyShAreS.COm

 &
On your Schedule

Time
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“What is happiness,” pondered albert camus,“except the simple 
harmony between a man and the life he leads?”

  Harmony means finding a balance between opposing forces: work and home; family and 
friends; beauty and design; form and function.  Yet in a 

world surrounded by the loud, the 
vulgar, the gaudy, the obnoxious, 

and the crude, i think we 
agree, harmony is hard 

to come by.
  Balance and order 
are lucrative for the 

individuals and 
organizations 
we highlight 
in our July 
issue, all of 

whom find 
harmony within 

their particular field. 
“design matchmaker” 

Karen Fisher successfully 
pairs her clients’ unique needs 

with the perfect interior designer, 
selected from thousands; Kelly 

caviness uses the backyard landscape to 
transform your pool into a work of 
invisible art; aston Martin’s 2010 dBS 

continues the company’s tradition of 
fusing technical  vision and creative 

enthusiasm; Louis Moinet brings a touch of 
cosmic wonder to the day-to-day in their Meteoris 

collection of watches.
     as the dizzying height of summer slowly sinks into the 

autumnal equinox, The Affluent Page hopes you take time to sit and read, and to 
balance life’s hectic pace with a few moments of calm and peace.

Rosetta Nichole Mitchell
Editorial and Creative Director



IT TAKES  
2043 HOURS  

TO CREATE  
THIS MOMENT

Hand-built using sustainable mahogany and traditional craft skills that have hardly changed  
since 1908, Hacker-Craft look - and ride - like no other boats on the water. 

 With a glittering sporting heritage in America, our craft have a unique place in the history  
of the motor boat. New, yet steeped in sporting tradition. Classic, yet customisable  

to your precise specifications. Eye-catching, yet crafted for the most discerning owner.  
Hacker-Craft are now also available outside the USA for the first time.

The first, the fastest and the finest wooden motor boats ever built.

Call +1-866-540-5546 or come to www.hackerboat.com
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“A powerful automobile with
the latest in racing technology.”

Race
Ahead

Aston Martin’s 2010 DBS is an 
expression of excellence 



aston Martin. The name needs no introduction to the discerning luxury sports car enthusiast.  That said, we present 
the 2010 dBS, a magnificent expression of ingenuity, power, and uncompromised innovation.

But, before we step inside, let’s take a few steps back, way back to 1913 when Robert Bamford and Lionel Martin, founders of brand 
aston Martin, were humble car salesmen.  When technical vision and creative enthusiasm met and fused a harmony that has driven 
the brand into the future for nearly a century.   The 2010 dBS symbolizes that harmony and progress.  Like every aston Martin 
before her, she is a powerful automobile built with the latest in racing technology.

Her body is a series of seductive curves and purposeful accents constructed from aluminum, magnesium alloy, and carbon fiber.   
The dBS’s body is an aerodynamic work of art, and wings, or suitably-named “spoilers”; the beautifully-sculpted body allows air 

“A magnificent expression of ingenuity, 
power, and uncompromised innovation.”

to flow smoothly from bonnet to boot lid. From the custom, hand-finished alloy grill to the power bulge on the carbon fiber bonnet, 
the vehicle’s exquisite handcrafted detailing, symbols of harmonized beauty and function, is an aston Martin trademark.

in the driver’s seat, the cockpit feels like it was designed right around you.  While seated within the beautiful, upholstered semi-aniline 
leather cockpit, all the controls fall naturally to the hands. For veteran commuters, there is a world of both analog and digital gizmos: an 
advanced audio system; Mp3 player connectivity; and satellite navigation with controls fashioned from solid, turned aluminum.  What else 
could you ask for?  

How about a handcrafted, 100 percent alloy, 6.0-liter V12 engine tuned to produce over 600 bph!  The “power plant,” as they call it, is 
assembled in Germany by hand.  power-increasing enhancements include the by-pass engine air intake port that opens above 5500 rpm to 
allow more air into the engine, and re-profiled air inlet ports that further improve airflow into the combustion chamber.  The dBS delivers 
380 kW (510 bhp/517 pS) at 6500 rpm.  Translation: this puppy can scoot. 

JULY 2010  |  AFFLUENT PAGE LUXURY INDEX   27
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Obviously, aston Martin’s design engineers work to achieve a monumental 
standard in sports car ingenuity. To create harmony between strength and mass, the dBS uses aston 
Martin’s class-leading all-alloy VH (Vertical-Horizontal) architecture, a lightweight, bonded aluminum 
structure that provides outstanding strength and rigidity.  The weight is incredibly light with a 
near-perfect distribution, where 85 percent of the car’s density is distributed within its wheelbase.  all 
told, the dBS is as agile, sturdy, and as stable as possible.  

The brake system displays even more of aston Martin’s legendary innovation.  called carbon 
ceramic Matrix (ccM) brakes, this is the first time you will find them on a road-ready, commercial 

dBS.   previously used in dBS racers, this system is designed to create less stopping time, 
meaning even in the most unforgiving driving conditions, you decelerate 

as swiftly as you accelerate.   along with all the car’s components, 
the ccM system contributes to its agility and enhances 

the performance of the suspension.

Fork over $273,000 to make 
this tour de force yours, 

and you’re guaranteed 
more than a  your 

buck.  Expect 
s o m e t h i n g 
closer to a 
sonic boom.

Aston Martin DBS, www.astonmartin.com, 44.0.1926.644644

Aston Martin dS

“The beautifully-sculpted body allows air flow 
to travel smoothly from bonnet to boot lid.”

the ride
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Manufactured  —  Italy

list Price  —  $200,000+ 

engine  —  6.0-Liter DOHC V10

Horsepower  —  600 hp @ 8,000 rpm 

Torque  —  420 lb-ft @ 5,750 rpm 

Layout  —  Rear-mid engine, rwd

Transmission  —  6-speed manual /

opt. 6-speed E.Gear with paddle shifters

drivetrain  —  All-wheel Drive

Fuel economy  —  12-14 MPG city / 20 MPG highway

Wheelbase  —  107.9 inches

length  —  185.9 inches

Width  —  75 in.

Curb Weight  —  >3,737  lbs

Top Speed  —  191 mph (manufacturer est.)

Acceleration  —  0-62 mph  ―  4.3 sec (manufacturer est.)
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Design     2010  Coffin & Trout

Casa Paloma  .  Chandler, Arizona
480 763 1300  .  800 684 8984

coffinandtrout .com

A unique sampling from our Interlude Collection.
1.00 Carat Baguette Cut Tourmaline and 5.62 Carat Paraiba Tourmaline Cabochon
accented by Round Brilliant Cut Diamonds, set in Platinum and 18K Yellow Gold.

AP-March-April-30-41.indd   35 3/24/10   11:29 AM

“No eating in the car”

You’re pretty particular about protecting your cars. And so are we.

Barrett-Jackson Collector Car Auction · Las Vegas, NV ·  September 23-25, 2010

Consign Today · Call 480.421.6694 or visit Barrett-Jackson.com

Get Your Quote
Contact Us Today!

877.545.2522  ·  bjac@delpcompany.com

www.Barrett-Jackson.com/insurance

Barrett-Jackson is proud to endorse a new breed of insurance for classic, 

antique, exotic, special interest, contemporary classics and limited-edition cars.

We’ve joined forces with insurance industry leaders who excel at delivering 

the best possible coverage with equally strong personal service, to bring car 

enthusiasts a program designed exclusively for them. 

Whether you own the classic car of your dreams or a collection of rare 

beauties, get unequalled insurance coverage at competitive rates from 

those who realize your car is more than a possession — it’s a passion.

Barrett-Jackson does not offer or furnish any insurance coverage or advice. All insurance policies are offered and issued by Chartis through its Private Client Group, and serviced by The Delp Company, an independent insurance agency. Insurance is 

underwritten by a member company of Chartis Inc. This is a summary only. Please refer to the actual policies for complete details of coverage and exclusions. Coverage may not be available in all jurisdictions and is subject to underwriting review and approval.

BJEI_fullpg1.indd   1 5/28/10   10:39:59 AM
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Showroom: 2450-W Sample Road, Suite 15, Pompano Beach, FL 33073 Phone: 954-969-7272
Warehouse and Corporate Office: 1666 NW 82 Avenue, Doral, FL 33126 (New Location) Phone: 305-406-3600

www.compac.us   ·   info@compac.us
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1255 SECOND AVENUE | NEW YORK, NY 10065 | MADAMEPAULETTE.COM

For more than half  a century, this third generation,

 family-owned business has been acclaimed as the pioneer

and leader in couture cleaning, restoration and

 preservation–patronized by world-renowned designers.

From classic iconic vintage collectibles to the most current

fashions to date, Madame Paulette is the final destination

for all cleaning and restoration needs.

Our unique premium services include Designer

Apparel, Interior Cleaning & Restoration, Water, Fire &

Smoke Damage Restoration, European Tailoring, Bridal

Cleaning & Preservation, Leathers, Suedes, and Furs.

Our exclusive concierge services include, Destination Valet,

Closet Concierge and our Touring Division, where we can

perform any of  our premium services worldwide.

celebrating 50 years of keeping
the world “spotless”

experience the madame paulette difference!

call one of our specialists for
a complimentary consultation

347.689.7063

M
ad

am
e 

P
au

le
tte

®

Starting at $25,000

877-227-COIN
877-227-2646

World Class Collections

* numismatic consultations

* Appraisals

* buying and selling



bY TimoThY b. baYsinger

Combining expert watchmaking with 
otherworldly materials, the Meteoris from 

Louis Moinet is one of a kind.

Time
Space
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“To make onLY one was LogicaL in This 
sense as iT is addressed To cUsTomers 
who reqUire UniqUeness,”

Though many watch manufacturers appear content 
to maintain the status quo, it is still refreshing when an artisan pushes the 
boundaries of innovation. Louis Moinet’s Meteoris—an astounding 
collection of timepieces built using materials from outer space—is truly 
from another world.

This undertaking took three years to complete, but the prelimi-
nary studies for the project began ten years before. as a result, this 
is the only model of its kind in the entire world. “To make only 
one was logical in this sense as it is addressed to customers who 
require uniqueness,” said Louis Moinet cEO Jean-Marie Schaller. 
The collection’s astronomy theme alludes to an event in 1820, when 
Moinet invented a counter that could track the movements of a 
star to the 60th of a second. “at that time, it must have been one of 
the most accurate systems in existence,” said Schaller. “it was logical to 
follow such innovations and Meteoris was for us the perfect idea.” Four 
different watches each encase a separate space rock, as if the celestial bodies 
were plucked from the sky. 

The “Rosetta Stone” watch features the oldest known rock in the solar system, 
estimated age 4.5 billion years. Believed to have originated on Mercury, this rock 
was uncovered in the Sahara desert in 1999. The complicated case is crafted in 
18-carat rose gold and comprises 50 individual parts.

The “Moon” watch, distinguished by its dark structure that boasts 
a number of fine occlusions, contains an authentic lunar meteorite discovered in the 

Sultanate of Oman in 2001. The case is fitted with a hand-sewn crocodile leather 
strap, lined with genuine alligator, and enclosed in 18-carat rose gold. no word on 
whether neil armstrong’s footprint is included.

itqiy, a mysterious asteroid formed near the sun, lends its name to the third 
timepiece of the Meteoris quartet. Found in 1990 in Western Sahara, this 

meteor provides important information about the formation of our solar 
system, though its own formation remains a mystery. a hand-engraved 

dial depicts itqiy’s trajectory toward our planet, shown under the watch 
hands by a pietersite gemstone. The “asteroid” watch is presented in 

an 18-carat white gold case set with baguette-cut diamonds and 
engraved with the legend “pièce unique.” 

The “Mars” watch is the first timepiece to feature a stone 
from the red lanet. code-named Jiddat al Harasis 479, the rock 
was found in the Sultanate of Oman just two-years ago. Set with 
56 baguette-cut Top Wesselton VVS diamonds, the case is crafted 
from 18-carat white gold, with a hand-engraved dial that charts 

the proximity between the two heavenly bodies.  
   inspired by etchings from Moinet’s famous Traité d’Horlogerie of 

1848, the Meteoris collection not only emphasizes its technicality, but 
its display. Each piece in the Meteoris is powered by a tourbillon, whose 

carriage is fused to the barrel by a vertical bar. The fascinating technology is 
displayed through this bar, showing off Louis Moinet’s blend of the aesthetic 

and practical. The hand-wound tourbillon beats at a cadence of 21,600 vibrations 
an hour, roughly 3Hz. The human ear only recognizes sounds as low as 20Hz, so 
no need to worry about the “ticking” noise.  

time
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               The Meteoris Solar System      
      display completely redefines the term “case.” 

  a technical achievement such as this requires proper   
presentation, and at Louis Moinet there is no such 

thing as “over the top.” Louis Moinet built a representa-
tion of the eight planets, pluto, and the Moon, using 

actual dust from each of the space rocks.  This planetarium 
is collaboration between mechanic Rémy chauvin and 

    artist Jean-Yves Kervévan. 
an expertly fashioned dial placed around the rotating bodies 

indicates which zodiac sign each planet crosses through. On the 
midnight-blue surface, the twelve constellations are adorned with gold dust 

and each of the 154 stars is made from a Rhodiumed set with 5.6 carats worth 
of Top Wesselton VVS diamonds. The planetarium is fashioned so the planets 

revolve around the sun quickly giving new meaning to the expression “the 
day flew by.” The Earth spins around the sun every 37-seconds, rather than 

the customary 365-days, and along with the Moon, is placed on a separate dial to        
show the lunar phases.

 Ten-years ago, Louis Moinet put a plan in motion to create something beyond the 
reaches of our planet.  as Schaller explains, “to achieve something extraordinary, 

                                                                 never made before.” Mission accomplished.

“iT was LogicaL To 
foLLow sUch innovaTions 
and meTeoris was for Us 

The perfecT idea.”

Louis Moinet, www.louismoinet.com, 41 (0) 32.753.68.14

The price of the Meteoris, which includes all four watches and the 
     planetarium display, is CHF4,900,000. It must be purchased as a set.
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“everYThing aT The

John Lobb facTorY is 

done bY hand.”

Shiny Boots of Leather
The king of bespoke shoemaking invites us into 
the process of creating the perfect shoe.

Think of bespoke shoemaking and 
the first two words that should roll off your tongue are “John” and 
“Lobb.” in a catalogue featuring over fifty different types of skins—
crocodile, lizard, suede, calfskin, among others—no two John Lobb 
shoes are alike. The task of crafting the perfect shoe is one that John 
Lobb does not take lightly, and, as a result, a pair takes up to a year to 
complete. it takes time to make a good shoe just right.  

The process is split into four stages, and begins with the initial 
measurement of the feet, which takes between 45-minutes to 
an hour to complete.  The shoemaker creates an outline of each 

foot, taking nine different measurements, and marking “soft spots” 
where veins are located.  The actual made-to-measure shoemak-
ing happens at John Lobb’s paris workshop, where the next step 
in the process occurs. 

at the workshop, a wooden version of each foot, called a “last,” is 
made by a last-maker. The last-maker stretches the leather over each 
foot before melting the material down to create a mock pair of shoes. 
after three months, these are sent to the shoemaker’s customer to try 
on. after the shoemaker marks the necessary modifications, the toe 
and heel of each shoe are pulled back to see how well each foot fits. 

56124_CrescentBeltAd.indd   1 5/27/10   10:29 AM
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John Lobb, www.johnlobb.com, 212.888.9797

Back to paris for the next step, called the vacuum 
press trial. after another two to three-months, a clear, heated-
plastic shoe is made using the modifications from the leather 
model, and sent back to the shoemaker. This gives the tailor an 
“x-ray” look, showing exactly how each foot fits inside its shoe. 
Further modifications are made, and the shoes are sent back to 
the workshop. 

it takes another three-months before the finished shoes 
are crafted. The aim is for these to be the final product, but 
this part of the process is often still considered a trial, though 
the last modifications are usually minor. after another three 
months, the finished shoes are ready to grace the soles of the 
customer’s feet. 

Everything at the John Lobb factory is done by hand, including 
the stitching. Only the upper stitching is done on a machine, and 
even that requires a skilled workman to operate.  What separates 
John Lobb from other shoemakers—besides the incredible 
detail of their work—is the quality of the leather. There are no 
shreds from fillers or surfaces on the leather, because it has no 
imperfections. usually, an entire skin only produces a single pair 
of shoes.

Mogador purple is John Lobb’s latest line, named for their 
new bespoke atelier. Featuring purple-stained soles, its namesake 
comes from Essaouira in Morocco, a port city famous for trade 
in Tyrian purple dye. This pigment has been highly valued 
since the Roman times, when its deep red tints were used to 
trim the robes of Roman emperors.

paul Wilson, the bespoke shoemaker at John Lobb’s Madison 
avenue boutique (one of only two in the united States), aims 
to give customers a completely personalized experience. “pretty 
much anything is possible,” said Wilson.

John Lobb’s made-to-measure line of shoes typically range 
from $5,700 to $6,900, and from $10,000 to $12,000 for 
boots. For more exotic skin like crocodile or lizard, the price 
can exceed $20,000.

“whaT separaTes John Lobb from 

oThers—besides The incredibLe 

deTaiL of Their work—is 

The qUaLiTY of The LeaTher.”
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Forever Resorts is an Authorized Concessioner of the National Park Service and state and public agencies and operates under special permits with the USDA Forest Service and the Department of Interior to serve the public in the 
Lake Mead National Recreation Area. Forever Resorts is a Committed Equal Opportunity Service Provider. Antelope Point Marina is owned and operated by Antelope Point Holdings L.L.C., an Authorized Concessioner of the National 

Park Service, Glen Canyon National Recreation Area. Photography by Buddy Kelly

877.787.5253

Luxury cloaked in nature, 
with a touch of serenity.

Presented by:
Forever Resorts

With all the travel options available today, 
it’s not easy to determine how to best meet 
your current and future travel needs. 
 

The advisors at AMS bring decades of 
global aviation experience and understand 
the numerous flight options facing you 
today.  
 

You can count on AMS to simplify the 
solution for your private travel, now and for 
years to come. 

AIRCRAFT OWNERSHIP 
CHARTER 

FRACTIONAL 
JET / FLIGHT CARDS 

 
What’s Right For You? 

Private Travel Can Be Complex  

Contact AMS to discuss the best private travel option for you. 

Aviation Management Systems, Inc.   
603.431.3362 tel  
603.431.7650 fax 

email: info@amsinc.aero 
www.AMSInc.Aero        



1217 Pennsylvania Ave.
Linden, NJ  07036

Phone: 866-769-3048
website: www.idmanufacturing.com

International Design & Mfg.
Custom Ironwork

IdManufacturingAd.indd   1 9/2/09   5:25 PM

© 2006. 3M is a registered trademark of 3M Company.

WINDOW TREATMENTS PROTECT 
YOUR PRIVACY.

3M™ WINDOW FILMS PROTECT 
EVERYTHING ELSE.

.

 Window treatments are a great way to decorate your home and give you a little privacy. But if you use them to protect your home
from the sun’s damaging rays, you block your view and darken your home. With the NEW 3M Prestige Series, you don’t have 
to lose your view to protect your home. They reject over 99% of the sun’s UV rays to help reduce the effects of fading on your 
furniture, artwork, wood fl oors and even your window treatments. They also reject up to 97% of the sun’s infrared light to help keep 
your home comfortable and lower your energy bills. Because these fi lms combine a clear fi lm technology with low refl ectivity, they 
won’t change the way your home looks from the interior or exterior. Best of all, our fi lms come with a limited lifetime residential 
warranty from 3M – the company you know and trust.

For more information or a free consultation, give us a call at (631) 420-4101 or visit us at www.nywindowfilm.com
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eLements of design

Established 24 years ago, Kelleher International is proud to be known 
as the industry leader and to set the standard today for matchmaking. 

We are a family owned and operated company, providing you access 
to the most exclusive network of eligible singles Nationwide.  

Isn’t it time we hand select your perfect match? 

The Most Important Decision of Your Life 
Should Not be Left to Chance.

www.Kelleher-International.com       

   NEW YORK           •         BOSTON         •         WASHINGTON DC         •          MIAMI          •         ATLANTA          •         CHICAGO      

BEVERLY HILLS        •        SAN FRANCISCO       •       LAS  VEGAS        •        SCOTTSDALE        •        DALLAS         •        LONDON      

(800) 401-MATCH (6282)    

KELLEHER INTERNATIONAL
EXQUISITE MATCHMAKING SINCE 1986

+1 (415) 332-4101    

As seen on:  
The Today Show, 

Good Morning America, 
Entertainment Tonight, 

ABCNews 20/20, CNBC, E!  
The Big Idea w/ Donny Deutsch,  
The NEWSHOUR w/ Jim Lehrer, 

CNN, BBC, and FOX News.

Love is in the Air...

             Jill Kelleher      Amber Kelleher
  Mother / Founder      Daughter / CEO

in The pUrsUiT of indoor innovaTion, Affluent PAge discovered 

and oUTLined environmenTaLLY inspired fUrnishings.

bY vaLerY LopeZ

Essence of Naturethe
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Satala—Hammock
aqua Gallery creation “Satala” is a leaf silhouette hammock made of 
galvanized metal, painted in a bronze-like tint. The stylish 
furniture piece is supported on one leg, with a mounting included to 
support weight. The removable cushion and cover allow you to alter 
the upholstered fabric, where you can allow yourself to lay dormant or 
let the aesthetics of the craftsmanship to awaken your senses.  

$4,793 USD

Aqua Gallery, www.AquaGallery.com, 212.219.9922

aqua Gallery
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Jewel collection—nana 220
Like a heaven-sent piece of art, this suspended mobile structure needs 
large public spaces to reach its highest admiration. Each separate shade 
slowly moves, creating whimsical moments. Each shade is supported by 
a stainless steel cable, already cut to the perfect length with a black 
electrical cord; each suspended plate is reminiscent of a soft ocean breeze.  
The nana 220 from the Jewel collection makes a remarkable statement 
in any room and enlightens your vision from any angle. 

$17,563 USD

Aqua Gallery, www.AquaGallery.com, 212.219.9922

aqua Gallery
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800 diamond
“The quest for perfection never ends,” but Bowers & Wilkins’ new 800 
diamond series reaches as close to sound perfection as one can get.  With 
an innovative use of elements, such as a diamond, this scientifically-tested 
creation brings you the purest sound.  The sleek, elegant, and futuristic 
piece includes a new quad magnet design to improve sensitivity and 
remove compression. Each piece, from the screws to the clockwork 
interior is screened using a variety of tests to reach what many seek but 
hardly achieve—the highest quality sound.
 
$24,000 USD

Bowers & Wilkins, www.bowers-wilkins.com, 978.664.2870

Bowers & Wilkins
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Hn Kaiman
Since 1987 Edra’s young designers have captured audiences with their 
innovative ideas.  This youthful collection does not forgo elegance and 
embraces the avant-garde world of furniture that many seek.  designers 
Fernando and Humberto campana created a seating experience which 
can be used as a unit, or separated.  The six large pieces are composed of 
expanded polyurethane and lined with down to bring comfort as you 
lay your body on the odd shapes of the animal-inspired pieces. 

€39.230

Edra, www.edra.com, 39.0587.61.6660

Edra 
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Large Emotion collection—Gold
More than just another piece of furniture, Boca do Lobo delivers an 
outstanding collection for the design connoisseur.  The Limited Edition 
collection “Large Emotion” is designed to uplift the spirits and evoke 
feelings within.  The gold folding screen is inspired by pebbles gathering 
at the bottom of a river.  The screen is composed of nineteen pieces of 
fiberglass filled with expandable polyurethane; the exterior consists of a 
gold leaf and high-gloss varnish.  This contemporary monument brings 
nature into your home with elegance and sophistication.

$20,850 USD

Boca Do Lobo, www.bocadolobo.com, 351.224.881.669 

Boca do Lobo
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collection Mattak
“Let us not remain cold” say French designers Frank Lefebvre and 
Bastien Taillard of Bleu nature; they included driftwood in their winter 
collection, Mattak, in order to bring raw nature indoors. using warm 
blue and cream undertones, the seating collection uses real driftwood as 
accents in each piece.  The armchair and sofa include soft velvet lining 
so you hibernate in style. using driftwood in their design allows the 
concept of eco design and contemporary style to come together and 
showcase the beauty and strength of a piece of raw nature. 

Price Upon Request

Bleu Nature, www.bleunature.com, 212.370.4408

Bleu nature



cementum collection
upholding the Viteo standard and appeal, the cementum collection 
strips furniture to its minimal form, leaving behind only the essence. 
Sitting just above the ground, the light-grey concrete patio seating 
evokes cubism-inspired sculpture without compromising comfort.  The 
Bloc modular bench structure includes impermeable leather seat covers 
and additional items such as: a fireplace, sunshade stand, swivel-mounted 
BBQ top and tables.  The Bloc collection leaves behind the ordinary, 
and substitutes elegance and innovation. 

€1156.368 

Viteo, www.viteo.at, 43.0.3453.20662

Viteo
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the Solvang
antique center

486 FIRST STREET • SOLVANG, CA
805-688-6222 • OPEN DAILY 10-6

www.solvangantiques.com

Widely recognized as one of the
country’s finest antique galleries, 

the Solvang Antique Center features 65 
exceptional dealers from around the world 
in an 8,000 sq’ museum-like environment. 

18th and 19th century European and 
American Furniture are showcased with 

the largest selection of fine antique clocks, 
watches and music boxes in the country.
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The Matchmaker
“Design psychologist” Karen Fisher 

introduces nervous clients to their 
interior design soulmates. 

imagine you need emergency surgery. do you want 

a doctor with just a good or solid reputation, or do you want the best in the business? do 

you go under the knife with a physician who has completed 50 successful procedures, or 

would you be more comfortable with the surgeon who has 5,000 healthy, happy references 

for you? and while the comparison may seem extreme, the same can be said about choosing 

a designer for your home. 

    Likening the selection of a surgeon to picking an interior decorator is outrageous, but to 

some, the choice is just that serious. Finding the crème de la crème of open-heart surgeons is 

usually difficult and subjective, as there are several factors involved: the physician’s schooling, 

the general reputation of the facility, the quality of the support staff, etc. However, in the 

design world, there’s no debate, and collateral factors, quite frankly, just don’t matter. The 

decision is simple and perfectly clear: if you want the best, call “design psychologist” Karen 

Fisher. She doesn’t just know design; she is design. 



“fisher doesn’T JUsT 
know design; she is design.”

History in the Making
Karen Fisher’s current success is a far cry from where she started almost four 
decades ago. armed with a tack-sharp mind, a History degree from 
columbia university, and a blind, but intense, drive to make her mark in the 
world, Fisher stumbled into an opportunity to work as a writer for Women’s 
Wear Daily. Her hard work and stellar performance there led to positions as 
design editor at Esquire, Cosmo, American Home, and other top publications.
Over the years, Fisher began getting inquiries from readers and friends 
asking which designers they should choose for their upcoming projects. 
She also recognized that hiring an interior designer was quickly becoming 
a luxury—the mid-80’s were packed with trendy, well-to-do yuppies who 
could afford it, and busy career women who no longer had the time or 
desire to do their own decorating. 
after taking inventory of her career and the potential marriage of design and 
agency, Fisher decided there was a definite void to fill. in 1985, Karen Fisher 
took her keen eye off the pages of design magazines and set her sights on a 
niche business that would connect the stylistically-challenged with the best 
design professionals in the world. 

Secret to Success
For 25-years, Karen Fisher has operated designer previews, a firm that links 
top designers and architects to persnickety clients.  Each partnership has 
yielded magnificent results. She has offices in new York, Los angeles, 
atlanta, Miami, and Boston, but also makes herself available (with the same 
level of quality service) over the internet. More than anything, the key to 
Fisher’s longevity and success is her ability to listen.
instead of waxing philosophically about design or telling clients what she 
thinks they need, Fisher takes her time to digest and dissect the specific needs 
of each client. in fact, she’s often called the “design matchmaker” because of 
her uncanny ability to hone convoluted client thoughts and ideas into an 
identifiable style request and find the perfect partner. 
it’s not uncommon for an eager (crazy/unrealistic/all-over-the-place) 
client to come to Fisher and with vague ideas, like “i want something 
modern, but not too weird; colorful, but not too flamboyant; classy, but not 
too boring; and fabulous, but not too gaudy.” Fisher figures out exactly what 
they need and has direct access to the designer or architect that provides it. 
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The “Scientific” Method 
With Karen Fisher’s success, and the happiness she brings to her clients, you 
might think she has an elaborate, machine-like operation involving multiple 
levels and hundreds of people. actually, while operating out of her Gramercy 
park office, Fisher single-handedly offers a straightforward, all-inclusive 
service that works with thousands of designers and architects and caters to 
clients all over the world.   
Either by phone or in person, a client reaches out to Fisher with an idea.  From 
there, like a skilled surgeon, she extracts important information from her 
client’s words, narrowing the idea down to its specifics. Because Fisher is so 
systematic, regardless of the level of chaos, she usually flushes out the 
necessities in a few hours. Even when the consultations take longer—
sometimes days, weeks, or months—Fisher is in control and confident her 
efforts will end with perfection.
Satisfied that her client has committed to a style, Fisher goes for her secret 
weapon—a thousands-strong database of the most diverse, talented inter ior 
designers and architects on the planet.  Though such an impressive collection 
of talent can be overwhelming, Fisher has a firm handle on her talent pool: 
she promptly offers the client four or five nearly perfect matches. 
The final phase of the selection process is like starting over.  The field has 
narrowed to a handful of choices and the new goal is to eliminate the 
“nearly” and find the perfect match. By now, Fisher’s job is easier: she and the 
clients have a rapport and they are comfortable with the direction they’ve 
chosen. now the price makes its way onto the table. The cost of hiring a 
designer or architect is always a sensitive area for Fisher—but not in the way 
you expect.

psychology of pricing and choice
Most, if not all, of Fisher’s clients tell her the sky is the limit when it comes to 
their home. during the initial conversation, clients often say they don’t care 
what it costs, they just want the best. cost doesn’t usually create any 
barriers, but this mindset raises a red flag. in Fisher’s experience, price 
matters to everyone, regardless of wealth.  and if a client takes the “money is 
no object” approach, it says to her they are not fully committed to their 
previous choices. “ Even my wealthiest clients have an idea of what they’d like 
to spend on a project,” Fisher said.

“when YoU are going 
ThroUgh This process, 
iT’s The mosT imporTanT 
decision in YoUr Life.”
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Karen Fisher, www.designerpreviews.com , 212.777.2966   

Fisher is usually able to ascertain that clients’ bold puffery often disguises 
apprehension about being held accountable for their choices. Once a client 
makes the final choice of a designer or architect, they own it. it’s Fisher’s 
responsibility to let them know they’re not alone.
Fisher often revisits the “decorating Rorschach test” she administers early 
in the process in order to reassure clients. a Rorschach (roar-shack) test is 
a psychological tool that uses symmetrical inkblots to examine personality. 
instead of inkblots, Fisher uses various design styles to determine what her 
clients want. When they get cold feet, she simply walks them back through 
their earlier conversations about their design-related likes and dislikes. By 
doing this, Fisher boosts her clients’ confidence and reminds them it was 
their decisiveness—and not just her talent—that led them to the decision 
they’re about to make.

The Time is now
according to Karen Fisher, now is the perfect time to use her services.  as 
the design world evolves at a blistering pace, and designers and architects 
turn to the internet to market themselves, the choices available to consumers 
are, at minimum, mind-boggling. 
“designers and architects are now selling their creativity, as opposed to 
goods,” says Fisher. Many ask: Would anyone ever need a design matchmaker?  
“The answer is simple,” says Fisher.  “When you are going through this 
process, it’s the most important decision in your life.”

“more Than anYThing, The keY 
To fisher’s LongeviTY and sUccess 
is her abiLiTY To LisTen.”
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U.S. GOV’T GOLD AT-COST
TODAY - The United States Rare Coin & Bullion Reserve has scheduled the fi nal release of 
U.S. Gov’t Issued $5 Gold Coins previously held at the U.S. Mint at West Point. Please be 
advised: These Gov’t Issued Gold Coins are being released on a fi rst-come, fi rst-serve basis 
and our U.S. Gov’t Gold inventory priced at $147.69 per coin could very possibly sell out! 
Call immediately to avoid disappointment. This “at-cost” Gov’t Gold offer could be cancelled 
at any time. Do not delay. Call a Sr. Gold Specialist today.

DUE TO STRICT LIMITED AVAILABILITY, TELEPHONE ORDERS 
WILL BE ACCEPTED ON A FIRST-COME, FIRST-SERVE BASIS 
ACCORDING TO THE TIME AND DATE OF THE ORDER. 

Own Gov’t Issued Gold Coins 

$14769
EACH

Markup-Free Price of ONLY

If you’ve been waiting to 
move your hard-earned 
money into precious 
metals, the time is now to 
consider transferring your 
U.S. dollars into United 

States Government Gold. The Gold market 
is on the move, up more than 300% over 
the past 10 years - outpacing the DOW, 
NASDAQ and S&P 500. Call immediately to 
order your United States Gold Coins direct 
from our Main Vault Facility, “at-cost”, for the 
amazing price of only $147.69 per coin. Spe-
cial arrangements can be made for Gold pur-
chases over $50,000. Order your Gold today!
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D

 CALL TOLL FREE (24 Hours A Day, 7 Days A Week) 

1-877-814-0924
MASTERCARD • VISA • AMEX • DISCOVER • CHECK

No one, including the United States Rare Coin and Bullion Reserve, can guarantee a Gold Coin’s future value will go up or down. © 2010 United States Rare Coin and Bullion Reserve

Vault No. AF1-14769
Coins enlarged 
to show detail.

1 – Gov’t Issued Gold Coin      $    147.69
5 – Gov’t Issued Gold Coins       $    738.45
10 – Gov’t Issued Gold Coins      $  1,476.90

Due to extremely high Gold demand, Gold coin prices could 
change based on our current vault inventory! Call now before these 

U.S. Gov’t Gold Coins completely sell out! 

AT-COST OFFER LIMITED TO PURCHASES OF 10 COINS ($1,476.90) PER 
HOUSEHOLD PLUS SHIPPING & INSURANCE. MINIMUM ORDER 5 GOLD COINS.

Distributor of Government Gold. Not affi liated with the U.S. Government.
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inspired bY LighT 

and space, sTeven 

hoLL creaTions work 

sYnonYmoUsLY wiTh 

Their environmenT 

and idea of being.

There is a classic architecture axiom that states “form follows function.”  This means design of a 
prospective building should consider its intended purpose first, and the actual physical form second.  architects follow this precept all across 
the world, but perhaps none are more adept at translating this philosophy to solid concrete and metal than Steven Holl. 

a product of the great american northwest, Holl was born in 1947 in Bremerton, a town on the Kitsap peninsula in Washington, 
just west of Seattle. He graduated from the university of Washington in 1970, and then moved that year to Rome to enhance his archi-
tectural studies. in 1976, Holl traveled to London and enrolled at the architectural association School of architecture, popularly known 
as the architectural association, or simply aa. Holl’s time at the architectural as-
sociation catapulted him to a brilliant ca- reer: in the same year, he founded his own 
architectural firm, Steven Holl architects, in new York city. The firm has since 
expanded across the world, with offices as far away as Beijing.

critics view Holl’s work as markedly distinct from his americans counterparts. 
His pieces epitomize a humanistic style that evokes European architectural influ-
ences. His approach takes into account the space and light the construction area pro-
vides as inspiration. He is sensitive to each building’s environmental and historical 
context. a prime example is the Bloch Building, adjunct to the nelson-atkins 
Museum of art in Kansas city, Missouri. upon its opening in 2007, the New York 
Times praised Holl’s skill at “subtly inter- weaving his building with the museum’s 
historic fabric and the surrounding land- scape.” Holl’s phenomenological style 
encompasses the architecture spectrum, in- cluding residential. in 1993, he won the 
national Honor award from the ameri- can institute of architects (aia) for his 
“Stretto House,” built in dallas, Texas from 1989 to 1991. named after a structural 
device in Baroque music, the residence, spread over 7,500 square feet, and is made of rooms that flow fluidly into each other and arched 
walls that accent a skylight. Holl also won a new York architecture award from the aia for his horizontal “Floating Skyscraper” at the 
Vanke center in Shenzhen, china. Holl’s goal was to shore up the South china Sea shore, providing breathtaking views of the water from 
the tower.

in his 1996 book, Intertwining, Holl wrote that architecture “change the way we live…it [puts] essences, [which is the] study of 
phenomenology, back into existence.”  This may be the ultimate objective of Holl’s work: to build works of art that bring the essence 
of each of their respective environments to light.

Readers interested in having their own project designed by Holl should contact the firm.

Steven Holl, www.stevenholl.com, 212.629.7262

Essential
Structures

   His approach is 
generally to take into 
account the space and 
light that the spot in 
which a piece is to be 
built provides, and be 
inspired from there.

“

“ 

the insider
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Lucas Lagoons inc.
Timeless exterior designs · From concept to completion · One client at a time

 You are one of a kind, and you deserve a one-of-a-kind exterior design. Lucas Congdon, President of Lucas Lagoons, 
only accepts six to eight projects per year thus assuring you of his undivided attention from concept to completion.  Please 
visit our web site and then call to reserve one of the limited number of design consultations available.

Lu ca sLagoon s . c om 941 . 3 66 . 7 700



 

Craig Van Doren T. 973-857-3410   
E. craig.vandoren@travelcounsellors.com  W. www.travelcounsellors.com/craig.vandoren

Bespoke Travel Specialists
Whether you’re planning a family trip, a honeymoon, a safari or  
a golfing excursion with your buddies, my goal is to develop an  

itinerary that is tailored to your every need.

This will be your most memorable travel experience ever.  
— Craig Van Doren

A 1920's  ITALIAN-STYLE VILLA LOCATED IN MONTECITO, CALIFORNIA  

Offered at $29,000,000
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Blue
Lagoon

designed wiTh LUxUrY and arT in mind, 
keLLY caviness creaTes specTacULar 

addiTions To anY residence or seTTing.

almost three decades ago, Kelly caviness started 
working in the pool and landscape business in Edmond, Oklahoma. He had 

no idea he would become an award-winning swimming pool designer or 
that his work would feature in magazines with a world-wide readership. 

But through hard work and dedication, 
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caviness, founder 
and cEO of caviness Landscape and 
design, built a stellar reputation as one 
of the most creative pool designers in 
the industry. also, for three consecutive 
years, caviness has been the proud 
and deserving recipient of various 
international awards of Excellence 
from the association of pool and Spa 
professionals (apSp).

 The last 16-years, 
caviness focused his energy on building 

exotic swimming pools with one goal 
in mind: creating accessible, functional 

outdoor masterpieces that fully encompass 
the lifestyle and personality of the 

homeowner. On average, the caviness 
Landscape and design team builds 12 to 15 
multi-million-dollar pools around the u.S. 

each year, and with each one, their signature 
approach and obsessive attention to detail 

leaves clients amazed and literally speechless.

:Through hard work and 
dedication, caviness, 
founder and cEO of 
caviness Landscape and 
design, has built a stellar 
reputation as one of the 
most creative pool 
designers in the 
industry.”

“On average, the 
caviness Landscape 

and design team 
builds 12 to 15 

multi-million-dollar 
pools around the 

u.S. each year.”

design
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 Talk to most people about 
swimming pools, the question often asked is: “How exciting is a swimming 
pool?”  Well, when you’re dealing with caviness Landscape and design, the 
answer is “Very!”  it’s not every day that you stalk through jungle-like brush 

in your backyard while making your way to a man-made (but equally 
         impressive) cliff overlooking crystal blue waters and a cascading waterfall.

Caviness Landscape & Design, www.cavinesslandscape.com, 405.330.2844

design
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Trish Ingels
Prudential Rocky Mountain, REALTORS

Direct: (719) 785-4141
Mobile: (719) 331-7819
info@trish-ingels.com

www.trish-ingels.com

Colorado Springs, Colorado

You don’t have to live in a log cabin to experience the Colorado lifestyle! 
16,300 square feet of European splendor situated on approximately 2.50 acres of the most desirable 
neighborhood: Broadmoor Proper. This French estate boasts such unique elements as exquisite ceiling 
frescoes, an English-style conservatory, carved wood paneling, wrought iron from Bulgaria, Clive 
Christian cabinetry from England, reclaimed wood floors and mahogany windows and doors from 
France, mosaic tile floors, hand carved fireplace mantels, mezzanine balconies, home theatre, six-car 
garage, two apartments, and an Italian pool with cabana on a masterfully landscaped lawn. You also 
enjoy breathtaking mountain views and mild climates. The school district has the highest test scores 
in the State. This property is only one-half mile from 5-star dining at the famous Broadmoor Hotel/
Resort  and twenty minutes from the airport, which accommodates commercial airlines and private jets. 

Offered at $8,500,000.00

©2009. An independently owned and operated member of Prudential Real Estate Affiliates, Inc.        Prudential is a registered service mark of The Prudential Insurance 
Company of America. Equal Opportunity Housing.
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The Ojai Valley inn & Spa Offers a 
residential Feel for the elite

Rejuvinate
the Spirit north of Los angeles, in the shadows of the Topa Topa Mountains, the experience of 

a lifetime awaits. The Ojai Valley inn and Spa, a central california coastal landmark, which received a $90 
million facelift in 2006, personifies luxury while offering all of the amenities of home.
 Situated on 220 perfectly manicured acres lined with beautiful, shady trees and boasting colorful, sweeping 
vistas, the Ojai Valley inn and Spa is often called “one of the nation’s hidden treasures.” This aaa Five 
diamond resort is elegantly decorated in a classic Spanish colonial style, and features 308 newly remodeled 
guest rooms (with 72 designated as suites) with four-poster beds, Spanish-style corner fireplaces, and 
unimpeded access to a furnished outdoor terrace with an optional gas firepit.



indULge
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For your dining pleasure, the Ojai 
Valley inn and Spa offers three unique options. The Oak café, 
the resort’s posh, redesigned breakfast venue, boasts a wholesome 
menu that features locally-grown produce, various freshly-
squeezed juices, and granola made in-house by trained culinary 
experts. For the ultimate afternoon or evening meal, the Oak Grill 
offers prime steaks using the best cuts of meat, flawlessly-grilled 
seafood, gourmet soups, and light, zesty salads. and for a more 
casual atmosphere, Jimmy’s provides a “cheers”-like experience 
and serves specialty beer and california wines, as well as authentic 
brick-oven pizza.
 The Ojai Valley inn and Spa also added two new spacious 
ballrooms during its extensive renovation. continuing the same 
Spanish colonial tradition, both spaces use warm, Mediterranean- 
themed sensual colors, lush carpeting, cozy fireplaces, and offer the 
perfect venue for social gatherings or wedding receptions. 
 if you decide to emerge from your serene rooms for recreation, 
take advantage of the resort’s first-rate golf course, created by 
famed architect George c. Thomas. The classic 1923 design 
is unique—the front and back nines are reversed, enhancing 
the golfers’ access to the challenging first hole. The course also 
provides a new Spanish colonial-style pro Shop that boasts new 
lockers, a golf valet, and a caddy program that links novice golfers 
with professional service that rivals the pGa’s finest. if you want to 
decrease the commute the course to your vacation home, reserve 
casa Elar, a palatial Tuscan-style home bordering the course. 

“The Ojai Valley Inn & Spa is 
often referred to as ‘one of the 
nation’s hidden treasures.’”



“The 31,000-square-foot 
Andalusian Spanish-

style spa embodies the 
Mediterranean living 

experience.”

Looking for a more challenging workout? Visit the spa’s 1,600 square-foot Mind/Body gym, where you enjoy state-
of-the-art equipment and a studio for Yoga or Tai chi classes. Or, step outside and tackle an afternoon of leisure horseback riding, bird 
watching, biking, or swimming in one of the spa’s two “adult-only” pools. 
 after a long day on the links, trails, or wherever you decided to indulge, unwind at Spa Ojai. Opened in 1997, the 31,000 square-foot 
andalusian Spanish-style spa embodies the Mediterranean living experience. The spa features 28 treatment rooms, and a 3,500 square-
foot penthouse with two living areas, four private guest rooms, a meditation loft, and large balconies. accessible only by private elevator, 
the penthouse suite also has its own treatment room, outdoor whirlpools, and sauna. 
 The sacred traditions of the chumash indians—the Ojai Valley’s first inhabitants—inspire the Ojai Valley inn and Spa’s one-of-a-
kind treatments. The Kuyam (koo-yam), the spa’s signature treatment that combines mud therapy, wet and dry heat therapy, inhalation 
therapy and guided mediation, is the first of its kind offered in the united States. Other treatments unique to the Ojai Valley inn and 
Spa include the Elderberry & Ginger detoxification, which uses elderberries to hydrate, rose powder to exfoliate, and sensuous rose oil 
to nourish the skin.
 The possibilities at the Ojai Valley inn and Spa are endless. For almost 90 years, because of the impeccable service and quality, 
distinguished guests from all over the united States and around the world have proudly called this splendid oasis their “home away from 
home.” if tradition holds true—which seems to be the case thus far—it is probably safe to say that the best is yet to come.

Ojai Valley Inn and Spa, www.ojairesort.com, 805.646.1111
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W H E N  Y O U  N E E D  A N  

I N T E R I O R  D E S I G N E R  O R  A R C H I T E C T ,

T H E R E ’ S  O N E  P E R S O N  T O  S E E 

A N D  O N E  P L A C E  T O  G O . 

212 777 2966    800 367 4816     
www.dpreviews.com

N E W  Y O R K        B O S T O N        A T L A N T A        M I A M I        L O S  A N G E L E S 

“ M a t c h e s  c l i e n t s  w i t h  w o r l d - c l a s s  a r c h i t e c t s  a n d  i n t e r i o r  d e s i g n e r s . ”  – FO R B E S

K a r e n  F i s h e r ,
P r e s i d e n t , 
D e s i g n e r  P r e v i e w s

The Design 
 Matchmaker



Antiquities
Proudly serving 25 years  of 
autographs and collectibles

We have been in business for 25 years and we 
are the ultimate source for authentic autographs 
and one of a kind collectibles from the worlds of 
history, music, movies, television and sports.

3500 South Las Vegas Boulevard, Suite E-13
Las Vegas, Nevada 89109

E-Mail: Info@AntiquitiesLV.com
Phone: (702) 792-2274
Fax: (702) 792-5894

http://store02.prostores.com/servlet/antiquitieslv/StoreFront

CREATING TOMORROWS 
HEIRLOOMS, TODAY

Chuck Zeller masters the lost art

of steam bending wood to
hand craft this unique and
stunning “true” camel back 
trunk.

Quarter sawn white oak compli-
mented with supple ostrich leath-
er make this chest without doubt 
a priceless collectible heirloom.

Special features include silk 
lining, sliding removeable trays 
and two secret compartments.

Signed and 
dated by 
the artist 
Chuck Zeller

More unique products available online at:

www.chuckswoodbarn.com
phone 308-692-3119

Chucks
Woodbarn   LLC

Imagine
waking up everyday to a 

dream of paradise – a 
breathtaking landscape 

of beautiful green-crested 
mountains that gives way 
to a pristine crescent arc 
of sandy beach and to an 
endless expanse of aqua-

marine waters beyond. 
When you call Hawaii 

home, you don’t have to 
imagine anything, 

Let Joel Cavasso be your guide 
in finding your dream homes or 

properties. For over 32 years, Joel 
has been helping his clients-everyone 

from his heighbors to President 
Obama-sell, locate and acquire 

their own special piece of 
Luxury Real Estate.

Joel L.Cavasso, Realtor  |  Cell: 808-216-9988
Email:JoelCavasso@aol.com  |  Website: www.Lanikailua.com 

130 Kailua Road, Suite #110  |  Kailua, HI  96734  |  Office: 808-263-6000

it’s all there.

D O O R W A Y S , L T D
Villa vacations in Italy, France, Spain and Costa Rica

Discover the kind of 
personal attention, careful 
matchmaking and intimate 

local knowledge that 
set a Doorways villa 

vacation apart.
800-261 4460   610-520 0806

www.villavacations.com   

www.l ightingbygregory.com
158 Bowery, New York, NY 10012

800.807.1826
LIGHTING BY GREGORY

www.l ightingbygregory.com
158 Bowery, New York, NY 10012

800.807.1826
LIGHTING BY GREGORY

Brand Names For Less
by Gregory

Lighting



EXERCISE
IN EXACTLY
4 MINUTES
PER DAY

You get the same results from
4 minutes on the QUICKGYM as:

• 25 to 45 minutes of aerobic exercise for cardio conditioning.
• 45 minutes of weight training for muscle tone & strength.
• 20 minutes of stretching for limberness & flexibility.

THE TYPICAL QUICKGYM PURCHASER
GOES THROUGH SEVERAL STAGES:

1. Total disbelief that the QuickGym can do all this in only 4 minutes.
2. Rhetorical (and sometimes hostile) questioning and ridicule.
3. Reading the QuickGym literature and reluctantly understanding it.
4. Taking a leap of faith and renting a QuickGym for 30 days. 
5. Being highly impressed by the results and purchasing a QuickGym.
6. Becoming a QuickGym enthusiast and trying to persuade friends.
7. Being ignored and ridiculed by the friends who think you’ve

lost your mind.
8. After a year of using the QuickGym your friends admiring your

good shape.
9. You telling them (again) that you only exercise those

4 minutes per day.
10.Those friends reluctantly rent the QuickGym for a 30 day trial.

Repeat the above cycle from point 5 on down.

Order a FREE DVD from www.quickgyminfo.com or call 818.504.6450

RENT A QUICKGYM FOR 30 DAYS.
RENTAL APPLIES TO PURCHASE.

or visit sales@seeyouinbrazil.com

call us now: 

1(803)233-6642

Discover
luxurious

the most

Brazil
resorts

in

This beautiful 5 bedroom  
5 full and 2 half  baths, 10,000 
sqft residence is located in 
Naples, Florida,  in a Premier 
Gated Beach and Bay 
Community: Barefoot Beach.  
It encompasses stunning 
panoramic views of  the Gulf  
of  Mexico and is wired with 
the latest Crestron technology!

Designed to entertain Celebrity to Royalty, 
this home transports you out of  the ordinary 
into the extraordinary! 

Some features include: custom etched glass 
elevator, intricate mosaic marble flooring, 
elevated dining areas, illuminated cascading 
waterfalls, uniquely designed glass blown 
lighting systems, an expanded  great room w/

fireplace, fiber optic lit ceilings, stair casing 
adorned by glass footlights and iron railing, an 
entertainment bar and multi-media wall center 
opening into a full Chef ’s Gourmet Kitchen, 
a private theater: featuring a 106’ screen with 
full digital storage system, and every room  
framed with stunning views of  the Gulf  of  
Mexico!

This home is complimented by so many 
stunning appointments, it’s being pursued for 
an Episode on MTV’s Cribs!

Contemporary Meets European 

Loretta M. Young
Direct 239-450-5022

Toll Free: 888-948-4450
expectsuccess@msn.com

Visit: www.110GuadeloupeLn.com

Day or  Night, Sexy and Paradise Never Felt or Looked So Good!

4450 Bonita Beach Rd., Bonita Springs, Fl. 34134
Coldwell Banker Residential Real Estate/ “Owned and Operated by NRT LLC.

Undeniably …Amazing! 
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Order your REAL imprinted rose:

www.loveisarose.com
630.668.6607

Roses Are Forever
your message imprinted

24kt gold or platinum 

™
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caran d’ache

1010 coLLection
retail price: $1.5 million USD

www.carandache.ch

A Mark of Accomplishment
Enliven your writing experience with this one-of-a-kind instrument, 
intended as an accolade to fine Swiss watch making; with 850 exquisite, 
handpicked diamonds set in white gold, you will forget that diamonds 
are only a girl’s best friend. 

Last word
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T H E  C R E AT U R E

H O R O LO G I C A L  L AB
 W W W. M B A N D F.COM

T H E  C R E AT O R S

Horo log i ca l  Mach ine  N03  — The  Eng ine

LOS ANGELES : WESTIME — MEXICO : BERGER — LISBON : MANUEL DOS SANTOS 

PORTO CERVO : GREAT MASTERS OF TIME — PARIS : CHRONOPASSION 

GSTAAD : GRIMAWATCHES — BERLIN : JUNDEF — MOSCOW : MERCURY 

KUWAIT : GHADAH — DUBAI : SEDDIQI — BANGKOK : PMT THE HOUR GLASS 

SINGAPORE : THE HOUR GLASS — TOKYO : THE HOUR GLASS

MB&F NORTH AMERICA : T. 888-884-0838 — SH@MBANDF.COM

HM3_8X10inch_MB&F_AFFL.indd   1 03.09.09   17:53AP-March-April-112-C4.indd   3 3/24/10   11:39 AM
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